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Preface

Does anyone really read a preface, apart from relatives and friends
and people who worked on the book?

I hope so, because I have a few things to say that I regard as
important. But I will keep my comments very brief.

Let me start by thanking you, the reader, for taking a look at
this book. Life is hectic and there is information everywhere. It is
always gratifying to have someone want to read one’s work.

This has been a very difficult project to carry out, and has
consumed most of my life since it began in the summer of 2007.
But it has been worth it. We have had the opportunity to add
another piece to what is genuinely a unique and historic Canadian
data set — the post-1960s Project Canada surveys of adults and
young people that have spanned thirty-three years (1975-2008).

The latest survey, Project Teen Canada 2008, has the largest
number of participants of any of the eleven surveys that we have
conducted — more than 5,500 teenagers, including a special
oversample of more than 800 young people who attend Aboriginal
schools.

I cannot begin to express my immense gratitude to the school
personnel and students from across the country who have
participated in this project. Thank you so very much! I believe you
have given the country a gift, and I want to honour you in the way
that I disseminate what we have learned.

I also want to thank James Penner, the Associate Project
Director, who worked with me in carrying out the survey. As part
of his contribution, James literally called some 250 schools — many
of them a number of times — to secure their participation. I also
cannot say enough about my son Dave, who has worked with me
on most of the surveys over the years. He single-handedly coded
and entered about 5,000 questionnaires; he deserves both a bonus
and a rest. We have also benefited from the work of our two
bilingual research assistants, Mireille Gagnon and Sara Garcia.
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I’m also very appreciative of the input of nine project advisors
from across the country who were particularly helpful in
examining and improving the questionnaire. You may know some
of them: Robert Brym, Terri-Lynn Fox, Robin Hamilton, Abdie
Kazemipur, Harvey Krahn, Clarence Lochhead, Susan Van Den
Tillaart, Doreen Westera, and Colten Yamagishi.

Thanks also to colleagues and friends, Ron Rolheiser and
Sarah Russell. It is great to have you aboard.

The core funding for the project was provided by the Alberta
Centre for Child, Family and Community Research, along with the
Louisville Institute, and I want to thank both — and Nancy
Reynolds and Jim Lewis respectively — for making the research
possible.

I am extremely grateful to Donna McCloskey, who brought her
skills as an editor and copyeditor to this book, and also found time
to produce the index. It was a delight to work with her again.

Thanks, as always, to the University of Lethbridge for
providing me with the resources to do my work, and the special
gift of the research chair that has freed up so much of my time. I
also want to thank Michele and Adam, who processed all those
questionnaire packets as they went out and came in.

As I have mentioned to some of you before, I love what I do
and have had the great privilege of being paid to do it most of my
life. It has been too good to be true.

But that said, it is too much to expect one’s family to share
vicariously in such self-indulgence. And so again with this book —
as with three others before it — I thank my wife Lita and my six-
year old daughter Sahara for their support, their patience, and their
sheer endurance when I was pushing the limits.

It’s finally done!

Through all the strain and stress and hard work, I have found
great joy in writing this book. I hope that some of that joy and
enthusiasm for ideas and life will come through to you.

Reginald Bibby
Lethbridge, AB — March 31, 2009
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Introduction
Change and Choice

Where were you in 1960?

Your answer to that simple question provides an interesting
gauge of your sense of how Canada has been changing.

If you were on the planet by then, you were about to participate
in a major transformation of life that, by 2000, would see a very
different Canada come into being from the one you and your
parents had known.

If you made your appearance in the 1970s and 80s, you grew
up in a time when many of the social and cultural changes were at
a construction stage — when you were walking under the scaffolds
of concepts and policies related to themes like bilingualism,
multiculturalism, greater freedom and social participation for
women, and the Charter of Rights and Freedoms.

If you were born after 1990, you have grown up in a Canada
where the building has been pretty much in place — where many of
the changes introduced to your parents and grandparents are part of
your taken-for-granted, everyday life. Ideals like freedom and
equality are givens. There’s no place for prejudice or
discrimination. “A defining element of our distinctive Canadian
identity,” writes Robert Brym, is “our deep respect for diversity.”!
We don’t have to agree with each other on everything. But we do
have to accept our differences. Someone summed up the paradox
of diversity this way: “We are not going to tolerate bigotry.”

Then, of course, there has been the technological revolution
that has issued in the explosion of information and forever altered
the ways in which we relate to each other.

Television has evolved from a medium displayed in a primitive
box with rabbit ears in the corner of a room somewhere, to an
elegant and very thin “window on the world” that is “opened” on a
prominent wall in our homes. The Internet complements the sleek
TV window by providing us with unlimited information and non-

stop entertainment, while putting us in contact with anyone,
anywhere, anytime.
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Technology has transformed our economy from one based on
the production of goods to one based on the provision of services.
These days, most of us earn our living from thinking, writing,
informing, and advising.

Change has been accompanied by another central feature of life
in “the new Canada” — choice. Personal freedom, pluralism, and a
market-driven economy have teamed up to provide us with
seemingly endless options as we live out life.

e Our rich cultural diversity means that people of different
national and cultural backgrounds interact with each other,
become good friends, fall in love, marry and have children
together — or sometimes opt for either...or neither.

e Those possible combinations reflect the fact that we also
have an array of /ifestyle choices in areas such as sexuality,
family life, religion, and morality. We can pretty much do
what we like when it comes to sex and marriage,
cohabitation and parenting, morals and beliefs.

e And the intense competition for market share results in
companies, organizations, and individuals providing us
with almost unlimited consumption choices as to where we
will spend our money, our time, and our energy.

We have choices galore and we don't have to put up with much
of anything. What's more, we like things that way. From at least
the mid-1980s, there has been no single trait that Canadians
younger and older say they value more than — you guessed it —
personal freedom.

It’s a good life if we can have it; and we seem to have it.

For those who were here in 1960, it has all been more than a
little stunning — sometimes intimidating, and often a bit troubling.
Some can be overheard muttering about “the good ole days.”
Others from that era have been intrigued by change and have
enthusiastically embraced both new ideas and technology’s toys.
The latter know full well that, if the truth were told, those days
back then weren’t really all that good. Today is a welcome
upgrade.
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For those of you who made your debuts in the 70s and 80s, the
slope of adjustment has not been quite as steep. Still, the explosion
of technology and the pace at which you’ve had to adapt to change
have been somewhat overwhelming. What is not in doubt for most
is the fact that their outlooks on life and people are frequently quite
different from those of their parents and certainly from their
grandparents. Many aren’t sure why. Somewhere along the way it
just seemed to happen.

And as for those younger readers who frowned with
bewilderment when I asked the “Where were you?” question....
Well, I suspect many of you see 1960 as a date that is buried far
back in Canadian history. Your reaction is much like those of us
who, in 1960, viewed the Canada of the 1920s as a very long — and
irrelevant — time ago.

The Boomers and the Millennials

Much of what has transpired in Canada in the post-1960s has been
the result, of course, of the leadership that Baby Boomers have
brought to various sectors of life. Born between approximately
1946 and 1965, this large demographic cohort has worked with
older Pre-Boomers and younger Post-Boomers in creating the
Canada that now exists.

Ranging from their early 40s to early 60s as of 2008, many are
the parents and grandparents of today’s newest teenage generation
— a cohort that is part of what I am calling “the emerging
millennials.”

As with every new generation since the beginning of time,
teenage millennials have parents and grandparents who look at
them and often worry more than a little as they raise that age-old
question: “How are they going to turn out?”

However, the reason that such concern has particular relevance
today is because the answers are not as self-evident as they
sometimes have been in the past. Never in our 150-year-old history
have we had an emerging generation that has been exposed to such
an explosion of change and choice. We really don’t know what to
expect; we really don’t know how they will “turn out.”
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What do they seem to be opting for when it comes to values,
relationships, sex, family, and religion? What are the personal
consequences of their choices so far? What is the impact of
information and technology, and the Internet more specifically, on
how they experience relationships, their awareness of what is
happening around them, and their feelings toward people here and
around the globe? What are teens’ expectations in light of the
significant accomplishments — as well as some of the well-known
shortcomings — of many of their Boomer parents?

In short, how are they responding to change and choice?

The Project Teen Canada Camera

As some of you are aware, I have been taking readings on life in
Canada dating back to the mid-1970s through a series of
complementary national “Project Canada” surveys of adults and
“Project Teen Canada” surveys of teenagers. The adult surveys
have been carried out every five years from 1975 through 2005,
while the youth counterparts were completed in 1984, 1992, 2000,
and 2008. The sample of 5,564 in 2008 was our largest ever, and
included an important oversample of 818 teens attending
Aboriginal schools (please see the Appendix for details).

The latest youth survey was designed to explore the change
and choice issues. But as will be readily apparent, the
questionnaire was anything but a piecemeal “I wonder if” kind of
instrument. Instead, the areas explored and items used were
grounded in the context of the kind of society that Boomers have
been creating. Here I drew heavily on my interpretations of the
adult and youth survey materials dating back to the mid-1970s, as
expressed in what I regard as the companion volume to this book:
The Boomer Factor: What Canada’s Most Famous Generation is
Leaving Behind, published in 2006.

To better understand the emerging millennials is to better
understand ourselves and the kind of society we have been
creating. Such a mirror can be invaluable both for them and for us.
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1 Everything's Relative -
So what do teens value?

"I have no idea what's good or bad anymore."

-Kelly Hrudey, Hockey Night in Canada
commentator, in discussing trash talk,
After Hours, CBC, November 17, 2007

“What's right or wrong is a matter of personal opinion” (%)
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K ELLY HRUDEY’S comment on trash-talking in hockey
sums up a prevailing view of behaviour in Canada. As recently as
the 1950s and 60s, Canadians frequently could be heard to say
things like, “But that isn’t right” or “That’s wrong.” Today those
kinds of phrases sound extremely foreign. Who thinks in terms of
“right and wrong” or “good and bad” anymore?

The Boomer Backdrop

In the post-1950s, a transformation took place in Canadian society
that has dramatically altered how we view values. It involved a
major shift from thinking in terms of sameness and homogeneity to
thinking in terms of diversity — a shift that [ have referred to in The
Boomer Factor as a movement “From Dominance to Diversity.”
The emphasis on diversity has had important implications for how
we have come to de-emphasize “morality” in favour of
“moralities.”

As all of us are now well aware, with the 1960s came a new
appreciation for the reality of diversity in Canada, and the need for
people of varied backgrounds to share fully in Canadian life. It was
stimulated by initial emphases on bilingualism and biculturalism,
aimed at ensuring that French-speaking Canadians in Quebec
could participate in a Canada that recognized and accepted their
language and culture.

Such policies were soon followed by the introduction of
official multiculturalism in the 1970s and the Charter of Rights and
Freedoms in the 1980s. The multiculturalism policy declared that
Canada is a place where people from around the world can live out
life as they see fit, retaining those aspects of their national cultures
that they value, this side of the law. At the same time, we would
attempt to become a country where such diverse peoples could
fully participate in all of life, regardless of race or ethnicity.

Combined with the Charter, guaranteeing rights and freedoms
to both individuals and groups, multiculturalism has fostered a
“multi-everything” society. What started out as an emphasis on
languages and cultures has expanded to create a psyche of
diversity and inclusion. We now have a Canada characterized not
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only by a cultural and racial mosaic but also by a religious mosaic,
a sexual mosaic, a family mosaic, an educational mosaic, a moral
mosaic, a lifestyle mosaic, and so on.

This pervasive extension of pluralism into all sectors of
Canadian life has been made possible by an unspoken, yet widely
assumed decree: “Everything’s relative.” The acceptance of the
concept of relativism is what makes pluralism possible in practice.
If it is written in the stars that some things are “right” and other
things are “wrong,” diversity is in trouble. However, if there is no
“right” culture or lifestyle or family form or religion or morality,
then there is no need for a society to advocate one possibility over
another. If everything is understood to be relative, to be a matter of
personal choice or preference, then the way that a society achieves
harmony is by ensuring that diverse people with diverse
inclinations are accommodated.

So it is that pluralism and relativism have come to characterize
life in Canada. And in case you wondered, that was the “right”
historical summary.

The Millennial Generation’s Response
Growing up in such a social environment, the majority of today’s
emerging millennial generation — like previous Canadian teenagers
who grew up in the 1970s, 80s, and 90s — are inclined to see things
in relativistic  terms.
Some 7 in 10 explicitly Figure 1.1. Endorsement of
endorse the common Relativism: 1992-2008 (%)
two-word  cliché that 70
“everything’s relative” _W
(females 70%, males
71%). No, it’s not that
most even know what the
phrase means; what’s
telling is that so many 01992 m2000 [D2008
simply endorse it. In fact,
in repeating it, many teenagers and adults exclaim, “Everything’s
relevant”! They can’t even get the phrase right....

Everything's Relative  Right or Wrong: Personal
Opinion
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Consistent with the endorsement of relativism, close to the
same proportion of teens agree with the more specific statement:
“What’s right or wrong is a matter of personal opinion.”

They mean it. We asked, “Generally speaking, on what do you
base your moral views?” We gave them six response options, as
well as the opportunity to cite any other criteria that might be
important to them.

The dominant response for half of Canada“s teenagers? How
they feel at the time (43%) or a subjective, personal decision (7%).
For around 20%, the views of parents, friends, and others are
important. Only 10% say that religion is the primary basis for their
moral decisions, slightly below the number who say they have no
basis for their moral views. Most of the remainder say their moral
views have a variety of sources.

Figure 1.2.
Primary Basis for Moral Views (%)

How I Feel at the... | 43
Parents' Views [ 16
Religion [0 10
Nothing [T 12

Varied 7
Personal decision 7

Friends' Views |1 3
Others' Views || 1

Other |1 1

Indicative of the pervasiveness of the relativistic outlook, it™s
interesting to note that, since at least the early 1990s, just over
50% of young people who attend religious services regularly have
viewed right and wrong as a matter of personal opinion, compared
to about 70% of teens who never attend services.

It consequently is not surprising that sociologist Christian
Smith recently found that Catholic teens in the U.S., whether
active or not, express no higher guilt levels than other teenagers.'

8 The Emerging Millennials



Figure 1.3.
Right & Wrong Matter of Personal Opinion by
Service Attendance: 1992 & 2008 (%)

e
e T

Monthly 64 02008 @1992

64
ey [

When rules no longer are seen as coming from the gods, why
should anyone felt guilt? The answer? They don’t.

So, if relativism is in, where does that leave young people
when it comes to values? Is it simply a matter that everything is up
for grabs and that anything goes? Is there no social consensus on
“the good, the bad, and the ugly”? Do we not have at least some
level of agreement on what kinds of things are “good” and what
kinds of things are “bad”? Is morality versus immorality a thing of
the past? Is everything simply up to every individual?

Hardly. In practice, teens — like the rest of us — assume that
some basic values and behaviour are very important and are
expected of other people — be they family members or friends,
colleagues, co-workers, or leaders.

Everything is not viewed as relative.

The Top-Rated Interpersonal Values
In reality, a high level of consensus exists among Canada’s 15-to-
19-year-olds concerning the importance of some core
characteristics that make for positive interpersonal relations.

More than 80% say that #rust and honesty are “very important”
to them, while 75% place the same level of importance on humour.
They recognize that integrity is essential to good interpersonal
dealings with people. They also have discovered early that humour
elevates life, making social connections more enjoyable, and tough
tasks and tough times more tolerable.
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Interesting. If teenagers value integrity and humour more than
anything else in their
dealings  with  other Table 1.1. Valued Interpersonal
people, the findings say Characteristics of Teenagers

. % Viewing as “Very Important”
much about the kinds of Nationally Males Females

people, organizations, Trust 84 76 90
and settings that youth Honesty 81 74 87
ino to cherish — th Humour 75 75 75

a¥e £0IE 10 Chetts ¢ Concern for others 65 56 73
kinds of parents, Politeness 64 57 70
teachers, schools, friends, Forgiveness 60 53 66
groups, companies, CIeanImess 59 56 62
. Working hard 55 52 58
websites, leaders, and Intelligence 54 55 53
celebrities that will be Creativity 51 50 52
important in their lives. Patience 44 40 47
Come to think of it, Shading: highlights difference of ten % points or more

. in this and subsequent tables.
these findings serve as a

reminder of the kinds of

individuals, organizations, and settings that all of us — Canadians
of all ages — likewise value and enjoy. Integrity and humour are a
powerful one-two relational combination.

Approximately 60% of Canada’s teens tell us that some
additional traits that make for civility, such as concern for others,
politeness, and forgiveness are also “very important” to them. So is
cleanliness. 1t is worth nothing that all four, along with trust and
honesty, are highly valued by slightly more females than males.

Just over 50% of today’s male and female teenagers indicate
that three additional traits that make for positive and progressive
social life — working hard, intelligence, and creativity — are also
extremely important to them. The fact that these kinds of
characteristics are not valued particularly highly by about 1 in 2
teens is worth keeping in mind when we look later at some of the
things they hope to experience in life.

As for patience, it’s endorsed by less than half of today’s
young people. The old adage that “patience is a virtue” is
seemingly just that — increasingly old.

I The Emerging Millennials



Beyond Values to Behaviour

You may well be among the readers who are saying, “It’s one
thing for teenagers to value these kinds of things. But to what
extent are they putting those values into practice? What about
actual behaviour?”

A good question and a fair question. Beyond conjecture, I’ve
got some interesting data indicating that, yes, there is considerable
slippage between values and behaviour.

Honesty. We asked our 15-to-19-year-olds to put themselves
in a situation where they have just purchased an item. They are
walking away from the counter when they realize the salesperson
has given them $10 more than they were supposed to receive.

We then put the tough question to them:

“Do you think you would be inclined to: (1) keep the $10 and

keep walking, (2) go back and return the extra $10, or (3) find

the decision would depend on factors such as the size of the

store, whether you expected to shop there again, and whether
or not you knew the sales person involved?”

About 4 in 10 say they would go back and return the ten
bucks. Another 3 in 10 say it would depend; the remaining 3 in 10
say they would keep on motoring. Females (44%) are far more
likely than males (31%) to indicate they would turn around and
return the money. The males who wouldn’t automatically give the
money back are equally divided between those who say “it would
depend” and those who would have no qualms about pocketing
the extra dollars. Incidentally, the results were very similar to
what we found in our Project Teen Canada 2000 survey — no
worse, no better.

Table 1.2. A Peek At Honesty in Action
“Do you think you would be inclined to...”
Nationally Females  Males

Go back and return the extra $10 38% 44 31
It would depend 3 29 34
Keep the $10 and keep walking 31 27 35
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The findings suggest that today’s teens, led by females, place
a high level of importance on honesty. But, on the surface, at
least, many — especially males — are not necessarily honest
themselves.

The contradiction may not really be that hard to resolve. A
central value such as honesty is viewed as very important by the
majority of young people. Where the relativism comes in is not
with respect to the value itself, but in how it is applied. In one
situation one chooses to be honest; in another, one chooses to be
dishonest. What is relative is the application, not the value.

So it is that only about 4 in 10 of those who place a high value
on honesty would return the $10. That level is considerably
higher than that for those who place less importance on honesty.
But it still is pretty low. Clearly honesty is widely valued but
selectively applied. It might be worth noting that, regardless of
the level of importance females give to honesty, they are more
likely than males to say they’d return the money. Values aside,
young women are more likely to be honest than young men.

Table 1.3. Decision on the $10 by Importance Placed on Honesty
“Do you think you would be inclined to...”

Honesty... Return Keep Depends Totals
Very important 41% 28 31 100
Somewhat important 25 38 37 100
Not very important 19 54 27 100

Politeness. By way of exploring how some of those civility
values like compassion and courtesy are actually lived out, we
asked teens whether they approve, disapprove, or don’t care either
way when it comes to a number of specific situations.

e Something that really ticks teenagers off is people parking in a
handicapped stall when they are not handicapped: 8 in 10
disapprove. That figure, by the way, is unchanged from 2000.

e Yet, only about half as many — around 4 in 10 — disapprove of
people, in some situations, giving someone “the finger.”
Presumably, if we park in a handicapped spot without a sticker,
we could find ourselves receiving a youthful middle finger.
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e Almost 8 in 10 teens disapprove of individuals not apologizing
when they accidentally bump into someone.

e C(lose to the same proportion disapproves of having personal
information about them posted on the web.

e Around 65% disapprove of people walking on a red light and
making traffic wait; the figure was 75% in 2000. One teen
playfully sums things up this way: “I disapprove when I am
doing the driving; I approve when I am doing the walking.”

e And as for individuals talking on their cell phones when they are
driving vehicles — something that is illegal in some provinces
including Newfoundland-Labrador, Quebec, and Ontario — just
over five in ten disapprove.

e In all cases, disapproval levels are higher for females than males.

Table 1.4. Courtesy-Related Attitudes: 2008+

“Do you APPROVE or DISAPPROVE of people...”

% Indicating “Disapprove”
ALL Females Males

parking in a handicapped stall when are not handicapped 82 86 79

not saying “sorry” when accidentally bump into someone 77 82 11
posting personal information about you on the Web 75 80 70
walking on a red light and making traffic wait 63* 63 62
talking on a cell phone when they are driving a vehicle 56 58 55
in some situations giving someone “the finger” 45 51 37

*2000: parking in a handicapped stall 80%; walking on red light 75%

The good news these findings signal is that, for all the public
consternation about the lack of courtesy of young people, it’s clear
that most teens place a high level of importance on basic
interpersonal courtesies. The not-so-good news is that, similar to
what we saw with honesty, the sheer valuing of something like
politeness does not necessarily lead to predictable attitudes — let
alone behaviour — when it comes to how politeness is acted out. To
put things more succinctly, there’s consensus on the importance of
politeness; there’s far less consensus on what politeness looks like.
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Table 1.5. Courtesy Responses by Importance Placed on Politeness
% Indicating “Disapprove”

Politeness Bump Red Cell  Giving
Into Light Driving Finger
Very important 81 66 60 51
Somewhat important 73 60 51 36
Not very important 56 50 49 21

Incidentally, in the midst of subscribing to relativism,
teenagers exhibit considerable consensus in a number of areas of
life that involve social compassion.

For example, teens are just about as likely as adults to maintain

that people with Figure 1.4. Select Attitudes: Teens & Adults
low incomes OTeens
have a right to 94 mAdults
medical care and 79

. 65
that racial and 49
cultural diversity
s a d thin
S goo g Rightto Medical Diversity is Good Opposed to War Opposed to Capital
for Canada. They Care for Canada Punishment

are more likely
than adults to be opposed both to war and to capital punishment.

Some Thoughts on Civility

"T'd keep the $10 but feel badly...not if I was broke..I'd give it back; it's
not mine..would depend on the clerk's attitude..I never count my
change...would depend on my mood...poor clerk - once made this mistake...
..okay to talk on a cell while driving, but only if a good driver..OK,
depending on length and traffic conditions..I don't approve, but I do it...

..I wouldn't say sorry for bumping into them if they didn't say anything...

..giving the finger is harmless...it's funny...in anger, no; with friends, yes...
.if they want to walk on a red light it's their life....it depends on how
long a person parks in a handicapped stall..posting personal stuff on the
web is going a bit too far...never acceptable..OK if it's on something
private like Facebook..if they post it on themselves, better be aware
there could be harmful consequences..."
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Sources and Correlates of Values

The high level of consensus on many interpersonal values can be
seen when we explore variations by region and community size.
Neither of these two demographic factors is related to the holding
of values such as trust, honesty, concern for others, and working
hard. They also are not related to sanctioning giving someone “the
finger” or the inclination to return that infamous $10 bill.

e Regional differences are fairly small with very few exceptions
and with no consistent patterns.

e Variations by community size likewise are small in virtually all
instances. Stereotypes to the effect that people from smaller
communities are more civil than those in larger cities, or that
people in the big cities place less importance on characteristics

like friendship and compassion simply are not supported.

Trust
Nationally 84%
B.C. 82
Alberta 84
Saskatchewan 84
Manitoba 87
Ontario 85
Quebec 81
Atlantic 85
North 78
>400,000 84

100,000-400,000 85
10,000-99,000 82
<10,000 81

Table 1.7. Select Values and Potential Behaviour

by Region and Community Size

Honesty Concern Working No to the Return
for others

81

79
81
87
83
82
79
80
74

81
81
83
78

65

66
68
66
68
70
49
69
60

66
66
63
61

Hard

55

59
54
60
56
56
51
57
49

56
55
56
55

Finger

45

43
46
40
47
45
47
40
35

45
48
43
40

the $10.

38

34
42
45
48
39
31
44
40

37
37
40
38

* % Viewing values as “very important,” disapproving of giving someone “the finger’, and
indicating they would return the $10 if it were given to them in error.
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The particular school system in which a student is enrolled also
is not strongly related to these particular values and potential
behaviours. The lack of differences is particularly obvious when
one compares students in the public and Catholic systems
nationally.

While one can get lost in comparing minor differences among
the various school systems, the most noteworthy variations
include:

e students enrolled in the Quebec public system being somewhat
less likely than others to place high value on concern for others;

e teens in private Other Faith schools and Aboriginal schools
being a bit more inclined than others to place high value on hard
work;

e “the finger” not being a particular issue for students in private
non-religious schools or in Aboriginal schools, but a big deal in
private Christian secondary settings;

e and students in private religious schools being more likely than
others to maintain that they would return the ten dollars.

Table 1.8. Select Values and Potential Behaviour by
School System and Religious Service Attendance

Trust Honesty Concern Working No to the Return
for others  Hard Finger the $10.

Nationally 84% 81 65 55 45 38
Public system 84 81 68 56 43 38
Catholic system 88 85 71 58 46 38

Quebec public system 81 79 48 51 47 31
Private non-religious 7 73 64 53 34 33
Private Christian 83 82 4l 52 58 53
Private Other Faith 83 83 71 64 46 60
Aboriginal  Reserve 83 79 56 62 39 34

Offreserve 83 82 70 60 28 33

Weekly 89 86 74 62 61 56
Monthly 85 82 67 61 48 42
Rarely 83 80 63 52 42 35
Never 81 79 60 52 38 30
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Religious service attendance is associated with a greater
inclination to endorse interpersonal values.
e Teens who attend services weekly or more are consistently more
likely than others to place importance on such traits.
e They also are considerably less inclined to approve of giving
someone that infamous finger, and more likely than others to say
that they would return the money given to them in error.

These initial findings point to the fact that school systems can
be helping to instill interpersonal and goal-related values. There
obviously are additional sources of values at work as well, such as
religious groups, media, clubs, and recreational organizations.

An example of a recent value-promoting entry is a U.S.-based
organization, MakeYouThink. Its Canadian executive producer is
Shauna Simmonds. Its purpose, according to its promotional
materials, “is to help school boards, schools, youth groups, camps,
community youth programs and families encourage their youth to
think deeply about living a life of character.” Values promoted
include courage, forgiveness, giving, honesty, and integrity. Its
primary tool is motivational films sold to schools and groups.’

We will keep an eye out for a wide variety of sources of
values, attitudes, beliefs, and behaviour as we move through our
wide-ranging findings on the emerging millennials.

PROJECT TEEN CANADA MOSAIC MIRROR

Trust Honesty Concern Working No to the Return
for others  Hard Finger the $10

Nationally 84% 81 65 54 45 38

Teens foreign-born 88 83 66 59 54 46
Parents foreign-born 84 82 68 57 46 34
Parents born in Canada 82 80 63 53 42 37

Teens born outside Canada, followed by those with parents who have come |
from other countries, are slightly more likely than others to endorse this
sampling of interpersonal features. Yet, what is striking are the similarities
overall in the values of teens, regardless of their geographical backgrounds.
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TREND TRACKING i

Comparisons with Adults & Teens from Earlier Decades

The Project Canada surveys show that more teens than adults place

a high value on
humour. In most
other areas, notably
the valuing of
honesty, concern
for others,
courtesy, hard
work, and patience,
they tend to lag
behind adults of all

ages.
That said, the
extent to which

GENERATIONS
% Indicating “Very Important”

Teens

b. 1989-93 b.> 1965 b.1946-65 b. <1946

Honesty 82%
Humour 75
Concern for others 65
Politeness 64
Working hard 55
Patience 44
Would return

the $10* 38

Sources: Project Canada 2005 & PTC 2008; *adults: Project Canada 2000.

Post- Baby Pre-
Boomers Boomers Boomers

89 92 95
70 70 7
77 73 75
70 76 79
63 63 59
61 61 60

55 78 90

teenagers endorse a wide variety of interpersonal values is very

TEENAGERS: 1984 & 2008

S

Humour

Concern for Others
Politeness
Forgiveness
Cleanliness
Working Hard

Intelligence

Data for humour & concern for others: 1992 & 2008.
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similar to their
counterparts of the
early 1980s and early
90s — with the notable

exceptions of hard
work, cleanliness, and
intelligence.

What remains to be
seen is the extent to
which, with time, their
endorsement of such
values will come to
match the levels of
adults — including their
inclination to go back

and return the ten
bucks.



What It All Means

Consensus in the Midst of Relativism
“Everything” might be “relative.” But as we are seeing, there is
considerable consensus among Canadian young people regarding
the importance of some core interpersonal values including trust,
honesty, humour, concern for others, and politeness. Many may
apply those values in a relativistic, situational way. But the values
are nonetheless important to them.

Rolheiser’s Take

There is a popular axiom that says faith and morality are not so
much taught as caught. That expression comes to mind as I read
this chapter. Perhaps parents, religious groups, and other moral
authorities have missed the boat somewhat lately in explicitly
teaching moral codes and principles to the millennial generation.
But, if Bibby’s research is to be believed, teens in Canada have
inhaled enough moral principle to strongly belie the notion that
everything is relative.

As this research shows, and as our own experience mostly
verifies, the majority of teens in this country, without necessarily
grounding their values in God or religion, have some admirable
moral qualities: honesty, integrity, concern for others, a wide
tolerance, forgiveness, and basic courtesy. No small virtues! The
first two alone, taken seriously, cover most of the moral field.

Of course there is a negative underbelly as well. While most
teens espouse these ideals, many struggle to live them in practice —
though who doesn’t.

Even though it is clear that God and religion are more and
more absent from their radar screens, I am filled with hope reading
this. Teens in Canada are still mostly morally healthy, decent folks
whom you would want as a neighbour. God and religious groups
may have eclipsed somewhat from their lives, but they have left
huge shadows — and teens still have their calling card!
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Russell’s Take

In a world where access to information seems to be as fundamental
as food or water, it is not surprising the majority of youth see
“values” as relative. Further, it is not surprising that many of those
values are based on how the majority “feel in the moment.”
English singer-songwriter Lily Allen perhaps speaks for many
young people when she writes, “I don’t know what’s right and
what’s real anymore.”

The question regarding the ten dollars shows a contrast
between “belief” and “action.” What would the teens in this survey
have done if they had been on the other side of the counter?
Possibly flip a finger in their mind as they thought of the person
who had walked away?

My point is that values are relative until they have a direct
impact on the decision maker. In my grandparents’ time,
communities were closer, and the world seemed smaller. It’s
different today. People are frequently anonymous, and with that
anonymity comes a certain loss of accountability. Is it dishonest if
there is no one to answer to? We can argue that it is. But who is
going to call a person on it? Maybe it comes down to a fairly
practical question: if the application of values is relative for so
many youth, how do the rest of us create a world that is “relevant”
to them, calling them into account?

The Last Word...and Next Word

When looked at from the standpoint of “change and choice,” what
seems apparent is that the interpersonal value choices of young
people closely resemble those of their grandparents and parents.
They have choices galore. But they are opting for many of the
same values, such as trust and honesty, concern for others and
courtesy. Maybe it’s because they have learned that life works
better when those kinds of things are in place.

However, change is also readily evident in the inclination of
teenagers to ground their value choices primarily in themselves,
their families, and their friends.

That brings us to our next topic.
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Friendship Is Everything -

So how is it being experienced?

"When | have a serious problem, | turn to
my boyfriend, my best friend, or the Internet."

-a 17-year-old female who attends
a rural school in Nova Scotia

High Level of Enjoyment from Friends (%)
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F RIENDSHIP has sustained people from the beginning of
time. It is life-giving and indispensable. One is hard-pressed to
think of many compliments that are greater than, “He is my best
friend,” or “We are close friends,” or “She is my wife and best
friend.”

In 1985, Don Posterski, my co-author for The Emerging
Generation, began a chapter by describing two Florida teens he
saw who were walking along a beach. They were linked together
with headphones connected to their single Walkman. “They were
oblivious to anything else around them,” Don wrote. “They had
what they wanted. They were with each other and their music.”

Does that scene sound dated or what? Actually, the only
noteworthy thing that has changed is the technology. What is
intriguing about friendship today is the fact that new devices — led
by the cell phone and the Internet — are providing people of all
ages with unprecedented ways in which they can experience
friendship.

The Boomer Backdrop

“Older people don’t Twitter” writes journalist Sarah Boesveld in
an attention-grabbing introduction to a recent article in the Globe
and Mail on generation differences in the workplace." A common
stereotype sees many Boomer parents and grandparents as largely
computer illiterate, receiving pointers from kids in grade three and
up. It’s not true — at least not very often.”

To refresh memories, Boomers were born between
approximately 1946 and 1965, making them about 45 to 65 as of
2010. A little reflection serves to remind us that by the time the
Internet was taking off around 1990, they ranged in age from
roughly 25 to 45.

Two things are worth remembering. First, rather than missing
out on the computer era explosion, Boomers played the pivotal role
in igniting it. Working alongside older Pre-Boomers and younger
Post-Boomers, the Baby Boomer founders of Microsoft, Bill Gates
(b. 1955) and Paul Allen (b. 1953), led the way in providing the
millennial generation with endless communication and information
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possibilities. In Canada, the cable and wireless wings of Rogers
Communications have flourished since the 1980s under the
leadership of Boomers such as John Tory (b. 1954) and Nadir
Mohamed (b. 1956). Boomers similarly have played prominent
roles in such communication conglomerates as Bell Canada
(Michael Sabia, b. 1953) and Shaw Communications (Jim Shaw, b.
1958), along with Research in Motion, the creator and
manufacturer of the BlackBerry (Jim Balsillie and Mike Lazaridis,
both b. 1961).

The second point worth remembering is that Boomers who
weren’t directly involved in bringing computer-related innovations
into being had to co-opt computer technology in order to keep their
jobs and live out life. So much for pay phones, dictaphones, IBM
font balls, mimeograph machines, blackboards, and overheads —
not to mention hard-copy anything, including memos, calendars,
daytimers, newsletters, calendars, newspapers, magazines,
journals, and books. Beyond offices and classrooms, in shops,
factories, hospitals, hotels, retail outlets, airlines, and pretty much
every other workplace, Boomers either upgraded and updated to
keep up with the times, or limped to the employment sidelines.

In addition to timing, the primary reason that Boomers have
played such an important role in producing and participating in the
computer-based technological revolution is that there have been so
many of them. From about 1985 through 2005, they made up more
than 50% of Canadians in the primary work-force age range of 20-
64.

Figure 2.1.
Boomers as a Percentage of 20-to 64-year-olds

3448515451514643

2 32 22

1971 1976 1981 1986 1991 1996 2001 2006 2011 2016 2021

Source: Bibby, The Boomer Factor, 2006:2; calculated from census data.
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Their numbers, of course, are dwindling, and by 2030 the
youngest boomers will hit 65. But they are leaving behind an
historic contribution to communications as both innovators and
consumers.

In sum, building on the work of Pre-Boomers and in turn
providing a foundation for younger Post-Boomers such as Yahoo
co-founders Jerry Yang (b. 1968) and David Filo (b. 1966),
Google’s Lawrence Page (b. 1973) and Sergey Brin (b. 1973), and
Facebook’s Mark Zuckerberg (b. 1984), Boomers have played a
key role in the construction of today’s ever-evolving technological
showroom. The world of laptops and cell phones, BlackBerries and
iPods, Facebook and Skype — and all that thumb and finger and
pen-tip text messaging — is a world created by Boomers.

Today’s emerging millennials are no different from previous
generations in the importance they give to friendship. What makes
them radically different is that they possess more ways of
experiencing friendship than any new generation in history.

The Millennial Generation’s Response

Our surveys dating back to 1984 have attempted to get a reading
on what things are the most important to young people. Two
features continue to stand out.

The Supremacy of Friendship...and Freedom

Today’s teens, as with their counterparts going back to the early
1980s, say there is nothing more important to them than friendship.
A 15-year-old from the Territories sums up one widely-held reason
this way: “My friends are always there.” The value teens place on
friendship is matched only by the importance they give to freedom.
Almost 9 in 10 say both are “very important” to them.

Similar to the patterns we have been finding for years with
adults, young people give premier value to having good
relationships, while simultaneously wanting to have the freedom to
live out life as they see fit. Little wonder that parents walk a fine
line between “underfunctioning” and “hyper-parenting” — doing
too little and doing too much.*
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Those two valued goals are followed fairly closely by the three
highly interrelated values of a comfortable life, a good education,
and success. Beyond relationships and freedom, they want to live
well, and that includes being physically comfortable and enjoying
success. Teens, led by females, see education as playing a pivotal
role in making it all possible.

While friends are of critical importance during the adolescent
years, family life is also highly valued by close to 7 in 10 teens and
by more females than males. Excitement is highly valued by about
the same proportion,

and by close to an Table 2.1. What Teenagers Want: 2008
equal number of % Viewing as © ,
% Viewing as “Very Important

males and females. Nationally Males Females
No  shocker here: | Friendship 86 83 89
teens want to have | Freedom 85 85 85
fun. Being loved 79 65 87

A comfortable life 75 75 76

A mumber of |- hoices %17

other goal-like | Getting a good education 73 67 79
values are viewed as | Success in what you do 73 70 75
“very important” by | Family life 67 60 74
around 5 in 10 Excitement 64 65 62

What your parents think of you 48 43 54
young people. They Money 44 51 38
include what your | Yourlooks 40 40 40
parents think of you | Recognition 35 38 32
— with the numbers | Spirituality 27 26 28
for females higher Your cultural group background 22 22 22
than those of males, | Being popular 16 21 11
and money — where Religious group involvement 13 14 13

the numbers for
males exceed those of females.

Looks and recognition are extremely important to about 4 in 10
teenagers, spirituality to some 3 in 10. Despite the attention that
multiculturalism receives from government, educators, and the
media, it perhaps is surprising to learn that only 2 in 10 teens
indicate that their cultural group backgrounds are “very
important” to them.
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Being popular is highly valued by just 16% - and by more
males than females. We’ve noted for years that most teens value
good ties with their key people over general popularity.

Involvement in religious groups is seen as ““very important” by
just over 1 in 10 - worth watching in light of the fact that three
times as many place a high level of importance on spirituality.

As with values pertaining to interpersonal relations, we see that
considerable consensus exists on valued goals among Canada’s
teenagers. In theory, choices might be highly relative and up to the
individual; in practice, their choices are frequently very similar.

Sources of Enjoyment

Consistent with what they regard as important, the country’s young
people say that their no. 1 source of enjoyment is friends. In the
no. 2 spot, still such a central part of teenage lives, is music.’

But this time around, our national survey shows that there are a
couple of newcomers at the top of the enjoyment rankings — the
Internet and iPod and MP3 players.

Here we need to be careful in sorting out “ends” and “means.”

e Friends and music continue to hold down the top two spots of

teens’ enjoyment rankings.

e What the initial findings point to is the fact that the Internet and

iPod and MP3 players are important in large part because of the
enhanced ways they make it possible to enjoy friends and music.

Those Italian Catholic bishops knew they were calling for
sacrifice when they asked the flock to go on a high-tech fast for
Lent in 2009 that included iPods, texting, and the Web. What they
may not have realized is what they were doing to friendships!®

Other important sources of enjoyment reflect the value teens
place on relationships — moms and dads in particular, along with
siblings, grandparents, boyfriends and girlfriends, and, of course,
pets! Sports continue to be particularly important for males, one’s
own room particularly important for females.

In general, young females are more inclined than young males
to openly acknowledge the importance of relationships of just
about any kind — even the enjoyment they receive from their pets.
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What’s more, young women are considerably more likely than
their male counterparts to enjoy using their cell phones and e-mail
to experience those relationships.

o Television remains an important source of enjoyment, still
outdistancing cell phones and e-mail. Gender differences are small
for TV, larger for cell
phones (females 63%,
males 50%).

e In the case of e-mail,

Table 2.2. Sources of Enjoyment
% Receiving “A Great Deal” or “Quite a Bit”

B0 Males Females

51in 10 teens now say | Friends 95 95 96
that it’s the source of | Music 92 90 94
a high level of | The Internet 83 83 82
enjoyment — up from | YouriPod/MP3 80 77 82
3 in 10 in 2000. It is | Your mother 79 75 83
enjoyed by 57% of | Yourownroom 74 66 82
females and 45% of \S(ourfather 73 72 74
orts 70 81 60
males; the figures in Bpth ) orsisters) 65 = 7
rother(s) or sister(s
2000 were 38% and Your grandparent(s) 66 64 67
28% respectively. | Television 64 67 61
Little wonder that | Shopping 61 41 78
web entrepreneurs Being by yourself 60 60 61
P Your boyfriend/girlfriend 59 58 59
have already | your pet(s) 56 52 59
established what | Your cell phone 56 50 63
seem like an endless Em gg ig g?
number of sites Reading 47 35 56
playing on the word Video/computer games 45 67 26
“fo-mail.” Youth groups generally 40 40 41
’ Your job 38 40 36
. Your car 36 41 31
Belng alone, Of Your religious group specifically 26 26 26

course, does not
necessarily represent loneliness for teens or the rest of us. One 16-
year-old female from the Niagara area sums things up well: “It
depends on my mood.” Some 6 in 10 say they receive a high level
of enjoyment from being by themselves.

Some old gender patterns don’t die easily: shopping 1is
particularly enjoyed by females, while cars and — by a wide
margin — video and computer games are especially enjoyed by
males.
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School and jobs are Table 2.3. Some Daily Activities

sources of high levels of Nationally Males Females
gratification for | Useacomputer 9% 99 99
approximately 1 in 2 | Watch television 9 9% 9%
females and males; 51. | Listentomusic 87 85 89
Reading is particularly Use a cell phone 54 48 60
. dbv f ! Text message 44 37 51
cnjoyed by females. Access Facebook 43 37 48
As for group | Use e-mail 42 38 46
activities, some 4 in 10 | Sitand think 40 3% 4
teenagers maintain they | DO something stay in shape 33 M 26
.. 1 ¢ Access YouTube 26 32 21

are receiving a lot of | oo soors 2 37 9

enjoyment from youth | Keep up with the news 17 20 14
groups, with just under
3 in 10 citing religious
groups specifically. Table 2.4. Other Common Activities
These ﬁndings raise Nationally Males Females

a number of questions. | Weekly-Plus
u qu | Play video computer games 49% 75 25

So, if all that’s true, why | Read books you wanttoread 36 30 42
do we have so many | Play instrument/work on music 35 39 31

young males in the E;?ypr|vately gg gg gi
malls and so many | Read your horoscope 24 14 32

young female drivers? | Read Bible/other Scriptures 13 13 14
Why do guys get less |Monthly-Plus

. f hool Go to a movie 7 72 M
enjoymegt rom SCROOL | - Attend a sports event 48 57 40
and reading? If friends | Attend a religious service 3 3H 32
are equally enjoyed by | Gamble with money 15 26 6

both males and females,
why are young women claiming to get so much more enjoyment
from all those devices than young men? And why, by the time
young people have hit their late teens, are relationships of all kinds
more important to females than males — or, for the cynics, why are
young females more uninhibited about acknowledging
relationships and feelings than young guys?

Don’t look at me. I’'m not sure, although — as usual — I am not
lost for opinions. Along with Sarah and Ron, I will offer some
shortly.

28 The Emerging Millennials



A Brief Enjoyment Footnote: The Choices Are Showing

The latest emerging generation knows unprecedented consumption
choices in every area of life, including entertainment.

consumer

In 1992, we asked our 4,000
teenage participants to name
their favourite singer or
group. The top 3 “vote-
getters” were Metallica, Guns
N’ Roses, and Bryan Adams.
Diversity of choices was
already readily apparent: they
only received 5.9% to 4.1% of
all responses cast. In 2008,
the top 3 responses were Lil
Wayne, Kanye West, and
Tupac. The range: 2.6% to
2.2%. It is extremely difficult
to top any one person’s list.
Similarly, interest in all major
North American pro sports
leagues has decreased since
the early 1990s.

Competition and diverse
demand have

reduced entertainment market

shares.’

We are witnessing

what has been called “the death
of the monoculture.”®

Figure 2.2. Favourite Singer/Group:

1992-2008 (%)
1992 Metallica 59|
Guns N' Roses 5.8 |
Bryan Adams 4.

2008 Lil Wayne

Kanye West

HBQU

Tupac 2

Figure 2.3. Pro Sports Interest:

1992-2008
% Following "Very" or "Fairly Closely"
45|
NHL 35 |
33|
MLB
10
NBA b 27]
21
NFL 26
19 0 1992
[ 2008
oL L 22]
[ 14]

The Perceived Influence of Teenage Friends

Friends are obviously a centrally important source of enjoyment.
They also are a key resource for teens as they live out life — a
theme we will continue to explore throughout the book.

We further assume that young people have tremendous
influence on each other. That’s the primary reason that parents,
educators, and adults in general are constantly emphasizing the
importance of teenagers having “good” friends and hanging out
with “the right kind” of people.
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For their part, teens acknowledge that their friends have a
strong influence on them — but no more so than their parents. They
also feel that they themselves, and the traits they were born with,
have a major impact on their lives. Those are “The Big Three” —

parents, friends, self.

Other adults and Table 2.5. Perceived Sources of Influence
music are viewed as % Seeing as Influencing Their Lives
influential by about ‘A Great Deal” or “Quite a Bit
65%, reading and 2008 1954
teachers by 50%. The way yOl..l were brought up 92 85

Around 40% feel Your own wﬂlpowgr 89 82*

o Your mother specifically 89 80
television —and  the | Your friend(s) 86 73
Internet influence | Your father specifically 82 73"
their lives — a level on The characteristics born with 76 60
par with God and luck. | Another adult(s) you respect 65

. Music 64
Only 1 in 4 regard
dvertisi as havin What you read 49 -
aave .lSlng ving Your teacher(s) 45 41
a high level of | Television 41 34
influence on them. God/some other supernatural force 40 36

Clearly many | Luck 3921

observers would The Internet 39 -
. What people in power decide 36 39

debate the rgnkmgs of | Aqve rising o7

such perception. What

about the alleged *Data: PTC 87. **In 1984, “media” was used.

impact on teenage
lives of music and TV, and the celebrities and lifestyles associated
with entertainment generally? Aren’t they also underestimating the
influence that reading and teachers have on their lives? What about
the power that politicians and financial and business leaders have
in controlling the larger social context in which they live? Are they
not aware of the mega-millions advertisers are spending on
targeting them — trying to keep up when they are being told by
researchers that the next five years will involve more changes in
advertising that the previous fifty did?’

Surely the Internet has more influence on their lives than God,
advertising a greater impact than luck. Then again, maybe not.

30 The Emerging Millennials



How Friendship is Being Experienced

No less than 99% of Canadian teenagers say that they have at least
one close friend.

e Some 70% report that they have at least four close friends.

e About 15% say they have three close friends.

e A further 10% say they have two.

e About 2% tell us they have one close friend.

e Only 1% indicate that they do not have any close friends.

e The number of friends reported is almost identical for males and

females.
Figure 2.4. Number of Close Friends (%)
ALL 72 16 9 H 1
Male 72 15 9 ! 2
Female 70 17 9 ﬂ 1
[Ds+o3m2m1mo|

However, what is fascinating is that there has been a
remarkable increase in the last decade or so in the number of close
friends that teenagers say they have.

In 1984, 49% indicated that they had 4 or more close friends;
today that figure stands at 72% with most of the increase occurring
since the beginning of the new century. Every category has been
affected: there is a decrease in the percentage of teens who have no
close friends, as well as those who have one, two, or three. Right
across the board, the number of close friends is up.

Figure 2.5. Number of Close Friends: 1984-2008 (%) 79
m1984 m1992 49 47 52
02000 02008
96 7 9
122 : i
- [ o B
None One Two Three Four-plus
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Table 2.6. Use of Some Key Means of Communication
Daily  Several Weekly 2-3 Monthly Hardly Never Totals

Times Wk Month Ever
Use a cell phone 54% 12 5 3 2 8 16 100
Text message 44 12 6 4 2 7 25 100
Access Facebook 43 18 8 3 2 3 23 100
Use e-mail 42 26 16 5 3 5 3 100
Access YouTube 27 25 18 1" 5 8 6 100

The rather obvious explanation for the increase in the number
of friends who are perceived to be “close” lies with technology.
Teens can readily pursue friendships by going on-line and
accessing any number of interactive websites, led, in 2008, by
Facebook — accessed at least once a week by 74% of females and
66% of males. Sites like Skype enable them to turn on their
webcams and see and be seen by the person with whom they are
speaking. And multi-functional cell phones, of course, provide
them with any number of audio, video, camera, and recording
possibilities.

So it is that the use of such resources is predictably related to
the number of close friends that teens say they have.

Some evidence of the role of websites in contributing to those
expanded friendship links? The number of young people involved
in “Internet friendship

groups” (as we put it in
the survey) now almost Table 2.7. Extensive Use of Some Communication
Forms and Number of Close Friends

matches the number Use/Access Weekly or More

who are involved in No. of Close E- Cell Text Face You
sports groups In fact Friends Mail Phone Mess Book Tube
Internet soc.ial tie; Ll 85% 74 66 74 71

Three 82 69 58 65 66
represent the no. 1 | Two 81 64 53 58 63
group  activity  for | One 78 51 39 32 T1
females (48%) and the e 66 53 42 33 64

no. 2 group activity for

males (41%). They are far from alone: Nielsen Online research
conducted in 2007-08 found that two-thirds of the global online
population accesses social networking sites. '
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Figure 2.6. Involvement in Groups (%)

WALL
45 48 OFemales
M 35 O Males

181918 141512
554 434
T s

Sports Internet School Hobby Religious  Nationality Other

e Some 4 in 10 teens — led by females — indicate their favourite
website topics are relational. Facebook specifically is the no. 1
website for 50% of females
and 20% of males.

o Sports, YouTube, and Table 2.8. Favourite Website Topics
computer game sites are Nationally Males Females
among those favoured by | Relational 42 24 58
more males than females. Iﬁcebop k % crmm-0

) exopia 1 <1 2

e News sites are the favourites Other social nets, chat 5 4 6

of only about 1%. Sports 9 16 2
. . YouTube 8 11 6
Th.ese ﬁndlpgs obviously Computer games 7 12 2

underline the importance of | pusic 5 6 3

“the new technologies” for | E-mail 4 3 5

friendship  links  between | Entertaintgeneral 4 3 5

Education 3 2 3
young people. So far so good.

H he findi 1 Blogs 2 <1 2

owever, the findings also | gyoge 9 9 9
raise an obvious and important | Pornography 2 5 <1
question: what impact are they | News 1 2 <«

having on life and awareness | Cars 1 N

11v? Movies 1 1 1

more generally: Fashion 1 <1 2
If only 1% of teens are | Animation 1 2 1

citing news sites as their | Other 7 s 7

favourite websites, does this | TOTALS 100 100 100

suggest the web is primarily
having a social versus information function for young people —
important as that social function may be?

We’ll return to this question shortly.
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A Quick Asterisk. The flip-side of the positive contribution to
friendship of the Internet, as we all know, is its use for some very
negative and destructive purposes. Cyberbullying, child luring,
harassment, personal postings, financial exploitation, endless
spam, and crippling viruses are just a fast short-list that readily
comes to mind. It obviously is a medium that can be used for
“friendly” and “not always friendly” purposes.'’

The Expansion of Friendship Boundaries

Beyond Geography. The fact that young people and the rest of
us are using “the World Wide Web” means, of course, that
friendship possibilities have no geographical limits. With the basis
for “virtual communities” not locale but common interests,'> new
social links can be established with anyone, anywhere. Old
friendship links can be sustained to an extent that is unprecedented.
How we would be envied by previous generations of people who
came here from all parts of the world, and in the process were cut
off from family and friends they had left behind.

All but a small percentage of today’s teens say their closest
friends include people who are attending their schools. But
friendship ties frequently go much further.

e About 1 in 3 have close friends who live in another province.

e Another 1 in 5 claim they have close friends who live in the U.S.,

with the figure rising to 3 in 5 for American-born teens.
e A further 1 in 5 indicate that some of their closest friends live
outside North America. In the case of young people who were
born outside North America, that number jumps to 1 in 2.

o Indicative of the possibility of friendship connections
transcending traditional social and geographical boundaries, 1 in
5 teens say that they have met at least one close friend on-line.

Table 2.9. Residence of Closest Friends
Four+ Three Two One None Totals

Go to your school 51% 16 16 " 6 100
Live in another province 8 4 6 14 68 100
Live in the United States 4 2 4 9 81 100
Live outside North America 8 1 4 8 79 100
Have you met on-line 6 2 4 8 80 100
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Table 2.10. Close Friends by Region, Community Size, and Gender
% Having at Least One Close Friend Who...

Goesto Livesin Livesin Lives Met  White Not
Your  Another the Outside On-Line Not
School Province U.S. N Am White

Nationally 94% 32 19 21 20 90 62
B.C. 96 45 23 31 26 85 79
Alberta 95 40 19 18 21 94 62
Saskatchewan 95 46 18 22 20 97 67
Manitoba 94 42 19 13 20 96 59
Ontario 95 27 22 24 20 86 69
Quebec 90 24 13 17 19 93 41
Atlantic 97 41 16 15 20 98 52
North 98 64 22 19 32 92 78
>400,000 94 29 23 28 21 82 76

100,000-400,000 94 30 19 20 20 9N 62
10,0000-99,000 95 36 16 16 19 97 52

<10,000 95 39 16 15 22 97 44
Female 95 31 18 20 19 90 61
Male 94 33 21 23 22 90 63

Wi
locatio

th web use so pervasive, there is little difference in the
n of best friends by either region or community size.

Exceptions seem to mirror migration and immigration patterns.

British Columbia has been a popular destination province; teens
there consequently often have close friends who live elsewhere.
The same is true in Saskatchewan, reflecting a high level of out-
migration in the past and the combination of in-migration more
recently due to a robust economy.

Population turnover in the North — the Yukon, Northwest
Territories, and Nunavut — also is contributing to a higher
number of friends in other provinces. But interestingly, so is the
Internet. It is a source of additional close friends for some 1 in 3
Northern teens — the highest level of any region in the country.
So much for isolation.

Young people in larger cities are less likely to have close friends
in other provinces, and somewhat more apt to have close friends
outside Canada — seemingly reflecting both the greater densities
of big cities and their larger immigrant populations.
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Beyond Race. If the Internet is really stimulating global
connections, it should be showing up in the removal of any number
of social barriers to friendships, including race.

Our Project Teen Canada survey in 1992 asked teens about the
racial characteristics of their two closest friends.

Some 12% of the
caucasian young people Figure 2.7. Race of Two
surveyed indicated that at Closest Friends: 1992 (%)
least one of their two

closest friends were not 88 B Caucasian
white DONot Caucasian
In the case of non- 47 1 ;
caucasian teens who were ,_|E |2_9|
— as now — numerical

. . . Both Same One Different Both Different
minorities n most

Race

Canadian settings, 53%
told us that one or both of
their two closest friends were white.

As low as that 12% figure for caucasians’ closest friends in the
early 1990s may sound, it undoubtedly represented an increase
from earlier years. Close interracial friendships, along with
interracial dating and marriage, had been relatively rare among

whites.

Our adult surveys have found only 13% of Canadians who were
teens in the 1940s and 50s recall that interracial dating was
common at that time. That figure increased slightly to 21%
among those who were teens in the 1960s and 70s, before
doubling to 50% among adults who had been teens in the 1980s
and 90s."

Such was the nature of intergroup life. In 1975, close to 1 in 2
Canadians did not approve of whites and blacks marrying, while
1 in 3 had the same negative view of marriages involving whites
and Asians. By 1990, the two disapproval levels had dropped to
around 1 in 5 for white and Asian unions and 1 in 4 for whites
and blacks marrying.
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Today, young people maintain that they have lots of friends

whose race is different from their own.

e Some 62% say they have at least one close friend who is not
white — with the figure 51% for caucasians and 91% for those
who are not caucasian.

e An even 90% indicate they have at least one close friend who is
white — 97% in the case of caucasians and 68% among teens who
are not caucasian.

e Males and females differ little in their inclination to have close
interracial friendships.

A major reason that teens do or don’t have close friendships
across racial lines lies with the opportunity or lack of opportunity
presented by demographics. To the extent they can have contact
with each other, say the experts, barriers invariably break down."*

In provinces such as British Columbia and Ontario and in
larger cities where sizable numbers of non-caucasians live, the
percentages of interracial friendships are much higher than
elsewhere. In the North, diverse groups led by whites and
Aboriginals also have extensive friendship ties.

Teenagers who live in greater Vancouver have more interracial
friendships than young people in any major city in the country.
They are followed in order by teens who are living in such cities as
Toronto, Calgary, Edmonton, Ottawa-Gatineau, and Montreal."
Abdie Kazemipur, using Statistics Canada attitudinal data, recently
has noted similar city patterns in attitudes among adults. '

These large city variations are less easily explained by the
concentration of non-caucasians alone. Put bluntly, such relational
reticence may reflect ongoing racism — or at minimum, cultural
apprehension on the part of some people, particularly in Quebec.

Figure 2.8. Non-Caucasian Friends: Select Cities (%)

91

64 53 52

Vancouver Toronto Calgary Edmonton Oftt-Gat Montreal
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As readers are well aware, the desire to ensure the survival of
Quebec culture has resulted in the province taking steps to
preserve language as a fundamental carrier of culture.!” One leader
has said that multiculturalism would reduce Quebec culture to “just
a small vegetable in a big pot of soup.”'® But the province’s 2007

mmission Xaminin - .
co S810 .e a . g Table 2.11. Diversity and Friends (%)
models for integration, Quebec  Rest of
Diversity good for Canada 7% 75 80
Bouchard  and  Charles Favour melting pot idea 50 35 32
Taylor, concluded that | one +non-white friends 38 58 67
what is key is for people Increasing diversity a problem 22 17 20

to realize the province no longer has a French-Canadian identity
but a Quebec identity. Immigrants are called upon to learn French,
participate in day-to-day life, and to integrate into Quebec society.
The policy called for is “interculturalism

519

PROJECT TEEN CANADA MOSAIC MIRROR

Friendship Influence Partof Meta Close One-Plus
Very  of Friends: Internet Friend Interracial
Important  High Fdship Group On-Line Friend*

Nationally 86% 86 45 20 65
Caucasian 86 87 44 17 51
Visible Minority 85 84 49 29 66
Aboriginal off reserve 83 83 47 31 90

on reserve 77 84 45 45 62

Parents born in Canada 86 87 43 19 51
Parents foreign-born 86 86 47 21 62
Self: foreign-born 85 84 48 26 62

Friendship's value and perceived influence is similar for teens across racial
and immigration categories. Aboriginals attending reserve schools are |
considerably more likely than other teenagers to have met a close friend
on-line. Interracial friendships are especially common for Aboriginals who
attend off-reserve schools.

*Refers to caucasian or non-caucasian friends, except in the case of
Aboriginals attending reserve schools, where the reference was to friends
who "Are not Aboriginal”.
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TREND TRACKING

Comparisons with Adults & Teens from Earlier Decades

The Project Canada surveys show that teens are somewhat more

inclined than adults
to place high value
on friendship and a
comfortable life,
and far more likely
to highly value
success and
excitement. More
adults than teens
see being loved
and, in particular,
family life as being

GENERATIONS
% Indicating “Very Important”

Teens Post- Baby Pre-
Boomers Boomers Boomers
b.1989-93 b.>1965 b. 1946-65 b.< 1946

Friendship 86% 84 81 81
Freedom 85 85 92 92
Being Loved 79 86 82 78
Comfortable life 75 64 70 71
Success 71 53 53 55
Family life 66 82 83 85
Excitement 64 44 34 18

Sources: Project Canada 2005 & PTC 2008.

extremely salient. Such fairly predictable variations would seem to

reflect life-stage change, rather than social change.

The ranking of

TEENAGERS: 1984 & 2008 these traits by teens

has remained much

Friendship
Freedom

Being Loved
Comfortable Life
Success

Family Life
Excitement

Being Popular

the same since we
began monitoring
them in 1984. As
with adults, the
importance placed
on friendship and
being loved is
down slightly. Yet
they remain among

m1984 12008 their most valued

characteristics.
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What It All Means
Seeing Past the Gadgets

The philosopher of old was right: “There is nothing new under the
sun.” To read the times and see little more than a spectacular
technological revolution is to overlook what persists from the past.
In this case, it’s the ongoing importance of good interpersonal life.
For teenagers, that means — first and foremost — friends.

Russell’s Take
Good News! Some things technology cannot change. Relationships
are still a centrally important part of teenage lives! That’s the
message that shouldn’t get lost in the lights of all the emerging
hardware.

There’s no question that significant changes have taken place
in the ways that friendship is being experienced. Being connected
now includes simply logging on. The birth of the phrase “face
time” has been necessary to differentiate between time spent with a
living, breathing human versus time spent via a computer. It’s all
pretty impressive.

Technology certainly is making the world a more connected,
global, and informed community. However, there’s a limitation
hitch: Facebook, MSN, and text messages don’t offer the same
experience of friendship as “the old, well-worn way,” and actually
may come with a cost. How close can a person really get to 250
alleged “close friends” on Facebook? Can e-messages replace the
value of sharing good conversation, face to face, or simply just
being in the presence of someone who “gets” you?

The more important reality beyond the technological revolution
is that teens want and need to experience friendship. Technology is
playing an important role in making it possible. But let’s not
believe everything about the hype.
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Rolheiser’s Take
I once read an assessment of Sex and the City by a Christian
moralist, a Jesuit no less, who, while acknowledging its amorality
in the area of sex, praised the sit-com for highlighting the life-
giving, redemptive quality of friendship. Friendship runs very
close to religion.

For teens in Canada, it would seem, friendship is religion, the
sacred centre to which everything else needs to genuflect. How
good or how bad is this? St. Paul might be more happy than
concerned. He defines the Kingdom of God as people coming
together in community. Friendship then is clearly a major religious
virtue, and as Bibby shows here, teens have this virtue in
abundance. For them, friendship is more important than
achievement, money, good looks, popularity, or a comfortable life.
Would that many of us Boomer folks could say that!

Bibby also highlights that teens are using the new technologies
to find, foster, and sustain friendship, but then wisely asks, what
impact are these having on life and awareness in general? That
would be my major concern reading this chapter. Are our multi-
tasking millennials, by trying to be attentive to too many people at
the same time, heading for a situation within which everyone will
have partial attention deficit disorder because they are fully
attentive to nobody? 1 fear less their seeming lack of a faith in
God than their excessive faith in technology.

The Last Word...and Next Word
Young people have choices. And these findings clearly indicate
that one of their top choices is friendship. What has been changing
1s how friendship can be experienced.

Anyone who relates to teenagers — and that seems to include
almost everyone — will be wise not to underestimate the
significance they give to friends and friendship.

Those of you who want to understand how teens think and act
sexually also would be wise not to underestimate the important
link between meaningful relationships and sex, the topic we will
look at next.
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Sexuality
Is a Personal Matter -

So what are teens thinking
and doing?

“It’s all right for people to have sex after

a few times together, if they talk about it.”
-a 15-year-old male who lives
in suburban Toronto

Teens Who Currently Are Engaging in Sex (%)
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SEX in the teen years has always been a topic of immense
interest to just about everyone. Since the beginning of time,
parents and other adults have been well aware that, as young
people are leaving their childhood behind, they increasingly will
be thinking about, exploring, and engaging in sex. Such
realizations on the part of adults, and especially parents, have often
been the source of more than a little anxiety and strain. After all,
we know what we were like when we were that age. For their part,
teenagers have been aware that their bodies have been changing,
complete with emerging sexual feelings and sexual attraction.
They have been putting together some kind of understanding of it
all, and, of course, checking things out. Many teens think they
have got things pretty much together sexually by the time they hit
twenty — if not before.

The Boomer Backdrop

One of the most highly-publicized cultural upheavals introduced
by the Boomers was the Sexual Revolution of the 1960s. The
Revolution involved a dramatic change in nonmarital sexual
attitudes and behaviour in North America, as well as the freeing up
of thinking about sexuality as a whole.

The legacy can be seen in the fact that sex outside of marriage
has come to be widely endorsed and practiced. The media
routinely portray couples “going to bed with each other,” with
marriage scarcely a consideration, unless one of the individuals
happens to be married.

Reflecting such a nonchalant mood toward nonmarital sex, the
authors of one widely-used North American introductory sociology
text write matter-of-factly, “Several generations ago, cultural
norms in Canada endorsed sexual activity only after marriage and,
no doubt, some people married simply for this reason. But today,”
they go on to say, “things are different.”’
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Such media depictions and academic reflections seem to be in
touch with the views and behaviour of many if not most people.
Surveys in Canada show that, in contrast to thinking in the pre-
1960s, by 1975 some 65% of Canadians felt that premarital sex
was “not wrong at all” or “wrong only sometimes,” with the figure
standing at about 80% today. Those levels, incidentally, are higher
than in the U.S., where the “not wrong/wrong only sometimes”
figure was around 55% in 1975, and rose to about 65% in 1985 —
the level at which it has remained now for more than two decades.’

Figure 3.1.
Premarital Sexual Attitudes by Adult Age Cohorts,
1975-2005
M —_——— — — — 22- — 87
8 ——=="N
63 7
m 58
1975 1990 2005
— — 1834 35-54 55+

Source: Bibby, Project Canada Survey Series, 1975-2005.

As for behaviour, we don’t have much trend data for Canada to
go on. But in the United States, studies dating back to Alfred
Kinsey in the 1940s and 50s found that some 85% of American
men had engaged in premarital sex, as had about 50% of women.
By the early 1980s, the level for women had increased to over
80%, whereas the figure for men remained largely unchanged.’
Writing at the time, sexuality expert John Gagnon went so far as to
say, “The number of females who have had intercourse before
marriage is the sexual revolution.”® Today, gender differences in
attitudes and behaviour appear to be negligible in both Canada and
the U.S.
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That isn’t to say that everyone is excited about the sexual
liberation “contribution” of Boomers. One is hard-pressed, for
example, to find an established North American religious group
that gives explicit approval to nonmarital sex. As University of
Toronto sociologist Mariana Valerde has put it, “Even the most
liberal Christian theologian would never defend casual sex.”
Opposition remains particularly strong, especially at the leadership
level, among groups including evangelicals, Muslims, and
Catholics.

Apart from the thinking of religious groups, some observers
have maintained that concern about AIDS and calls for safe sex
since the mid-80s, along with the increasing presence of interest
groups advocating chastity, have contributed to more conservative
sexual attitudes and behaviour.® My 2005 Project Canada national
adult survey found some preliminary support for that argument: for
the first time since the 1970s, the approval level for premarital sex
was down among young adults — from above 90% to below 80%.

Still, the Boomers have contributed to the creation of a
Canadian social milieu that is characterized by considerable sexual
freedom. That freedom extends beyond behaviour to sexual
orientation. One not only can do what one wants; one can also be
what one wants. Acceptance of homosexuality and the
acknowledgment of gay rights is widespread; gay marriage is
legal. The outlook of many is the outlook expressed by an 18-year-
old female from the Kitchener area: “Why should I be bothered
about what people do sexually? People can do whatever they
want.”

When that freedom is combined with the Internet, advertising,
and pop culture, it’s not surprising that a veteran sex educator like
American Ruth Westheimer has been warning parents that an array
of sexual possibilities is rampant and treated casually among
young people today. “Sharing each other’s genitals has become
like sharing a cigarette, drink or joint in some circles,” writes “Dr.
Ruth.”” Allegedly, teenagers are “hooking up” often and in any
number of ways.®
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The Millennial Generation’s Response

The Project Teen Canada surveys provide readings on teenage
sexual attitudes and behaviour going back to 1984. What is
significant about that first reading is that it provided data on the
children of those Boomers who had lived through the Sexual
Revolution of the 60s.

Sexual Attitudes

As just noted, in 1975, 90% of Boomers indicated that sex before
marriage was either “not wrong at all” (59%) or only “sometimes
wrong” (31%). Obviously they were thinking of unmarried people
generally, not teenagers — and certainly not their teenagers —
specifically.

In light of such outlooks on the part of their Boomer parents, it
is not surprising to find that 80% of teenagers in 1984 agreed with
the statement, “Sex before marriage is alright when people love
each other.” By 1992, the figure had risen to 87%. An item added
that year, asking if teens felt premarital sex was “alright when
people like each other,” received the endorsement of 64%. In
2000, the approval of sex before marriage when love is involved
slipped slightly to 82%; in the case of the “like each other”
criterion, the level also fell, to 58%.

Table 3.1. Teenage Sexual Attitudes, 1984-2000
% Approving
1984 1992 2000

Premarital Sex

Sex before marriage when people LOVE each other 80% 87 82

Sex before marriage when people LIKE each other ** 64 58
Extramarital Sex

A married person having sex with someone other than

their marriage partner 12 8 9

Homosexuality

Sexual relations between two people of the same sex 26 38 54

As things turned out, the Sexual Revolution did not result in
any long-term changes in attitudes toward extramarital sex —
despite the 1960s publicity given to themes like “open marriage”
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and “swinging.” Between 1975 and 2000, adult endorsement of
people having sex with someone other than their marriage partners
fell from 21% to 14%. Among teenagers, the level of approval
declined from 12% in 1984 to 9% by 2000.

A major shift, however, occurred in attitudes toward
homosexuality. In 1975, 43% of Boomers indicated that they
approved of people

Figure 3.2. Approval of Homosexuality by
of the same sex Age Cohort: 1975 & 2000 (%)
having sexual

relations, in sharp
contrast to just 21%
of their parents and 43 45
grandparents. By
2000, those two 21
levels increased to
66% and  45% 1975 2000
respectively. DBoomers O Pre-Boomers

Growing up with
such increasingly positive views of homosexuality, some 1 in 4
teens endorsed gay and lesbian sexual relations in 1984, with the
level increasing to more than 2 in 4 by 2000.

In the 2008 survey, we framed the questions a bit differently.
We wanted to distinguish between teenagers personally approving
of behaviour versus being willing to accept behaviour. The
distinction seems to be an important one to identify in a
pluralistically-minded society such as Canada. Here we are
encouraged to live out life as we see fit, this side of the law. Yet
we also are called upon to extend the privilege to other people,
even if we do not personally endorse their lifestyles.

At minimum, Canadians are expected to at best respect
differences and at least tolerate them. The importance of the
distinction became particularly evident during the heated same-sex
marriage debate. Approval was difficult to come by; in the end, the
government called on people to be willing to at least exhibit
acceptance. The posture is something of “the Canadian way.”

66
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When we posed sexual attitudes in this manner to teenagers,
what we found is that premarital sex when love is involved is
something that receives a high level of both acceptance and
approval (72%). If sex only has a “like” component, acceptance
remains fairly high, but approval drops significantly.

In the case of extramarital sex, only 5% of teens say this is
something that receives both their acceptance and approval. In fact,
some 80% say they neither accept nor approve of married people
having sex with other partners. One 16-year-old female from just
outside Edmonton explains things this way: “A person who has sex
with someone other than their marriage partner ruins their life.”

Table 3.2. Teenage Sexual Attitudes: 2008

Approve Disapprove Disapprove Totals
& Accept ButAccept & Do Not

Accept

Premarital Sex...

when people LOVE each other 2% 19 9 100

when people LIKE each other 38 37 25 100
Extramarital Sex

other than with one’s marriage partner 5 17 78 100
Homosexuality

Sexual relations between

two people of the same sex 44 28 28 100

As for homosexuality, 44% say they both accept and approve
of same-sex relations. A 15-year-old male from a mountain town
in southern B.C. says succinctly, “I don’t see a problem with it.”
However, another 28% of teens indicate that they are willing to
accept homosexuality, even if they do not personally approve.

The same pattern is apparent with both same-sex marriage and
same-sex parenting. Similar to what polls found for adults at the
time same-sex marriage came into being in July of 2005, about 2 in
4 teens approve of gay unions. However, another 1 in 4 say they
accept such marriages, even if they do not approve. The remaining
1 in 4 neither approve of gay marriages, nor accept them.

Teenagers give virtually the same proportion of responses
when asked how they feel about same-sex couples raising children.
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Figure 3.3. Same-Sex Marriage & Parenting (%)

O Same-Sex Marriage
[0 Same-Sex Parenting

47 43

26 | 27 27 | 30

Approve &  Disapprove But Disapprove &
Accept Accept Do Not Accept

Appropriate Physical and Sexual Behaviour

Going back to our first youth survey in 1984, we have wanted to
get a sense of actual behaviour, beyond probing attitudes. What
some of our critics have not always understood is that our ability to
explore sexual behaviour is limited by the fact that we have to get
the permission of schools and school boards in order to have the
survey administered. If we did not exhibit an appropriate balance
between curiosity and sensitivity, we would not be able to obtain
permission to ask the questions that we do include.

One way that we attempted to explore sexual behaviour in that
first survey was by asking teens what they see as appropriate
behaviour on dates. The item read, “If two people on a date like
each other, do you think it is alright for them to....” We then posed
the four possibilities of “Hold hands,” “Kiss,” “Neck,” “Pet,” and
“Have Sexual Relations.” The three response options were (1)
“Yes, first date,” (2) “Yes, after a few dates,” and (3) “No.”

Over the years, we found ourselves wanting both to update the
language and expand the social situations by excluding the word
“date.” We increasingly also took more than a little flack from
students over using terms such as “neck” and “pet.”

So, after going with the same item in 1984, 1992, and 2000, we
altered it slightly in 2008, merging “Neck” and “Pet” into “Make
out” and altering the response options to read, (1) “Yes, the first
time together,” (2) “Yes, after a few times together,” and (3) “No.”
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This methodological footnote also provides you with some data
on both changing social patterns and language.

The findings show that, in 1984, teens, both male and female,
were somewhat more inclined than they are today to think that
holding hands and kissing were appropriate the first time a
couple was together. Almost everyone in both 1984 and 2008
felt both were certainly fine after a few dates or times together.
“Making out” and its 1984 equivalent of “petting” was seen in
both years as appropriate right away by about 3 in 10 teens, led
by males. However, there has been a noteworthy increase in the
percentage of females who feel the first time together is okay
(16% to 24%). A majority of both males and females have
continued to think couples should be with each other at least a
few times before they “make out,” with only a small portion of
about 5% thinking it is not eventually appropriate.

And what about #aving sex? Here, the national and gender levels
have changed little from 1984. Just over 1 in 10 teenagers — led
by males — feel sex is okay the first time a couple is together. But
about 5 in 10 think couples should be together a few times. As
with “making out,” there has been an increase (from 35% to
48%) in the inclination of females to think sex is fine after a few
times together. Some 36% of teens maintain that sex is not
appropriate at all, down from 45% in 1984.

Table 3.3. Appropriate Behaviour on Dates/Time Together: 1984-2008

Hold Hands Kiss Make Out* Have Sex
1st Few No 1st Few No 1st Few No 1st Few No
Nationally
2008 80% 19 1 57 41 2 30 65 5 12 52 36
1984 92 8 0 82 18 0 28 57 15 11 44 45
Males
2008 82 17 1 61 37 2 37 59 4 20 56 24
1984 92 7 1 8 16 0 42 50 8 19 52 29
Females
2008 78 21 1 52 46 2 24 70 6 6 48 46
1984 92 8 0 80 19 1 16 63 21 3 35 62

* The term “pet” was used in 1984.
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In short, today’s teenagers are somewhat less likely than their
counterparts in the mid-1980s to give the green light to kissing and
even holding hands the first time together. But, females in
particular are now more inclined both to make out and have sex
earlier in relationships than was the case two to three decades ago.

What Teens Have to Say About When Sex is Appropriate

*..If only like someone, then no sex..Depends if I am dating someone..It
should not be for a long time..If they love each other..People should be
together for a certain amount of time..After marriage..It depends on
how much you are into the person..Eventually, but not right away..It's
their own choice..Like, a month..Only if they are married..After
awhile..It depends how long they have known each other and their
age..After a long relationship and they know they are ready..Love is a
broad, misused term in 99% of situations...Eventually, not the second or
third time meeting..After years together..If they love each other
deeply and intend to marry.."

Actual Sexual Behaviour

Beginning with a special Project Teen Canada survey that my
colleague Don Posterski and I carried out with the help of the
Gallup organization for the Canadian Youth Foundation in 1987,
we began to ask teens more directly about their sexual activities.
Recognizing the importance of more clearly understanding such an
important part of young lives, school authorities have agreed that
better information in the area is needed. We now have two decades
of good data on teenage sexual behaviour.

e In 1987, we found that 55% of 15-to-19-year-olds had been
sexually involved, including some 60% of males and 50% of
females.

e Those levels have remained virtually unchanged through today.
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Figure 3.4. Sexual Activity, 1987-2008
% Indicating They Have Been Sexually Involved

1987 1992 2000 2008

|l Males O Females |

Some observers have expressed concern about young people
experiencing more things sexually at earlier ages. For example,
American education professor Diane Levin’s recently released
book, So Sexy, So Soon, has a publicity blurb that talks about the
negative impact on children of thong panties, padded bras, T-
shirts, sexy TV content, movies, video games, cartoons, young pop
stars, sexually provocative clothing, dancing, and lyrics.’

Then there’s been the publicity given to “sexting” — the text
messaging (texting) of sexually explicit images that is said to be
very common among teenagers. '’

Statistics Canada reports that the proportion of teens who are
sexually active before they turned 15 is currently around 8% -
down from 12% in the mid 1990s."" Our current survey reveals
that sexual activity escalates fairly quickly after that.

e By the time they are 15, 1 in 2 males and 1 in 3 females say they
have been sexually

involved. Figure 3.5. Sexual Activity by
. Age and Gender: 2008
¢ Th(?se ﬁgu res climb % Indicating Have Been Sexually Involved
during the teen years,
to close to 85% at 19. 67 71 84
e Gender levels that 48 58 69 81
initially favour mal?s 46 61 Females
reverse themselves in 34 —— Males
favour of females by
the time teens hit 18. 15 16 17 18 19
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Apart from the question of whether or not they save ever been
sexually involved, about 5 in 10 males and 4 in 10 females indicate
that they currently are engaging in sex.

e Some 5% of teens, led

by males, say they have | Table 3.4. Teenage Sexual Activity by Gender
sex every day. “About how often do you engage in sex?”
e Weekly activity is Nationally Males Females
reported by about 15%, ga”y ¥ ) g% Z} 13
everal times a wee
m(:)nthly Oby another About once a week 7 6 7
10% to 15%. 2-3 times a month 7 7 7
e A further 10-15% say | Aboutonceamonth 4 6 3
that they only rarely | Hardlyever 12 14 9
engage in sex. Never 56 52 61
These figures are | Totals 100 100 100
consistent with recent

Statistics Canada survey
results for 2003-05 that pegged male and female sexual activity at
43%."

Contraception and AIDS
We asked our respondents, “Do most of the teenagers you know
who are sexually active use contraceptives?”

About 5 in 10 think they do and 1 in 10 think they don’t. The
remainder say they don’t really know. That means that, among
those who feel they know, 88% maintain that, generally speaking,
teens are using some form of birth control, while 12% say they are
not.

Such impressions may be Figure 3.6. Perceived Use of
reasonably accurate in light of Contraceptives (%)
Statistics Canada findings Bon't
indicating that about 80% of Know

sexually active 15-to-19-year-olds .

say they are using condoms NO
specifically, as do some 70% of 7
females. Condom use was even

higher among younger teens who
also were more likely to be in short-term relationships. "
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In exploring the idea that the AIDS scare has been a deterrent
to premarital sex or at least contributed to a greater use of
contraceptives, we asked teens bluntly, “Has the existence of
HIV/AIDS influenced your personal sexual habits?”

e As indicated earlier, about 45% of teenagers indicated that they have
never been sexually involved.

o Around 15% said that they are not currently sexually involved.

e  Of the remaining 40%-or-so of teens who see themselves as sexually
active, 47% indicate that AIDS has had an influence on their sex
lives, with no significant difference between males and females.

e That figure is down fairly significantly from 1992, as well as 2000,
times when AIDS was receiving a considerable amount of media

attention.
Figure 3.7. AIDS: A Very Table 3.5. The Limited Impact of AIDS
Serious Problem (%) “Has the existence of AIDS influenced
your own personal sexual habits?”
100 % Yes

50 \ All Males Females

2008 47 47 46

0 2000 59 56 62

1992 2000 2008 1992 67 63 71

It’s worth noting that, in 1992, 77% of teenagers told us that
they felt AIDS was a “very serious” problem in Canada. By 2000,
the figure had dropped to 55%. Today, only 38% of young people
say that they think AIDS is a “very serious” problem, at least in
our country and therefore a problem that affects them directly.

In May of 2008, Roger England, who is with a Grenada-based
think tank, wrote in the British Medical Journal that UNAIDS, the
United Nations agency leading the fight against AIDS, has
outlived its purpose and should be disbanded. He argued that
closing the agency would free up its annual $200 million budget
for other health problems such as pneumonia, which kills more
children every year than AIDS, malaria, and measles combined."*
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Such an observation illustrates the current downplaying of the
AIDS epidemic that clearly is having an impact on teenage
perception of the severity of the problem globally and nationally.

Some Correlates of Sexual Attitudes and Behaviour

Some stereotypes about the regional variations in sexual attitudes
and behaviour are confirmed by the latest survey.

Approval of premarital sex and sexual involvement are higher in
Quebec and the North than the rest of the country.

Resistance to homosexuality, including same-sex marriage, is
greatest in Saskatchewan.

The belief that acquaintances are using contraceptives is
somewhat lower in the North than elsewere.

However, there are few variations by community size.

Contrary to widespread thinking, teens in smaller communities
are, if anything, somewhat more likely than teens in larger cities
to approve of and engage in sex.

In addition, they defy the “redneck” label, being no less likely —
nor any more likely — than teens in the bigger cities to express
approval of gay sex and gay marriage.

Premarital Homosexual Same-Sex | Sex OK Have Been

SexIf  Relations Marriage |Within Few Sexually

Love Times Involved
Nationally 2% 44 47 64 54
B.C. 75 43 46 66 55
Alberta 70 45 47 58 52
Saskatchewan 62 31 34 48 53
Manitoba 63 42 48 51 52
Ontario 65 42 43 55 50
Quebec 87 49 51 89 62
Atlantic 78 53 57 64 60
North 72 46 51 76 71
>400,000 70 43 46 65 49
100,000-400,000 72 47 48 63 55
10,0000-99,000 75 44 45 68 59
<10,000 74 43 46 64 60

Table 3.6. Approval and Acceptance of Select Behaviours and
Sexual Involvement by Region and Gender: 2008

Accept and Approve "Yes”
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There are, however, significant differences in attitudes and
behaviour by school systems.

Students in the public systems — particularly in Quebec — are
joined by students who attend private, non-religious schools in
being more open than others to premarital sex and a gay lifestyle,
including gay marriage.

Teens who are attending Catholic schools are less inclined than
those in the public systems to endorse both premarital sex and
homosexuality; however, they are just about as likely as those
teens to be sexually involved.

Students in private Christian and Other Faith schools stand out in
having far more conservative views toward both topics, and
being considerably less likely to have been sexually involved.
Teens attending Aboriginal schools are considerably less likely
than others to approve of homosexuality and more likely to have
been sexually involved. Their attitudes toward homosexuality
differ from Aboriginals attending off-reserve schools.

Accept and Approve "Yes”
Premarital Homosexual Same Sex | Sex OK Have Been

Sex If Relations Marriage | Within Few Sexually

Love Times Involved
Nationally 72% 44 47 64 54
Public system 72 46 48 62 53
Catholic system 69 45 45 53 57
Quebec public 87 49 51 91 62
Private non-religious 90 56 59 84 64
Private Christian 29 12 13 24 27
Private Other Faith 46 40 44 34 31
Aboriginal On reserve 64 30 b 67 68
Off reserve 84 55 53 79 72

Table 3.7 Approval and Acceptance of Select Behaviours and
Sexual Involvement by School System

There also is considerable variation in sexual attitudes and
behaviour by religious group involvement — no surprise given the
attention that groups give to sexual norms. However, what perhaps
is worth noting is that, for all the talk about secularization and the
lack of religious group influence, religious participation continues
to be predictably related to what teenagers think and do.
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Accept and Approve "Yes”
Religious Premar Homosexual Same-Sex | Sex OK Have Been
Identification Sex OK  Relations Marriage | After Few Sexually
& Attendance If Love Times  Involved
Nationally 72% 44 47 64 54
Monthly-Plus 46 27 27 40 38
<Monthly 85 53 56 76 63
RC Outside Quebec
Monthly-Plus 59 33 36 46 45
<Monthly 83 46 48 65 64
RC Quebec
Monthly-Plus 61 32 31 72 43
<Monthly 92 48 51 96 65
Mainline Protestant
Monthly-Plus 46 34 33 36 33
<Monthly 90 64 64 78 61
Conservative Protestant
Monthly-Plus 16 6 6 14 19
<Monthly 88 60 50 68 64 | |
Other Faiths |
Monthly-Plus 43 29 29 41 33 !
<Monthly 63 41 45 61 50
No Religion
Monthly-Plus 72 48 50 65 63
<Monthly 90 61 64 79 64
To the extent that Canadian young people are involved in religious
organizations of any kind, they still - at this point in history - are more

likely to exhibit conservative sexual views and behaviour than others.
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Comparisons with Adults & Teens from Earlier Decades

Teenagers are frequently stereotyped as being sexually indulgent.
It is a false portrait.

The Project Canada GENERATIONS

surveys show that “About how often do you engage in sex?”

the overall sexual Teens  Post  Baby Pre-
St Boomers Boomers Boomers

activity flclelvels Olf b.1989-93 b.> 1965 b. 1946-65 b. < 1946

teens  fall - well oy 5% 3 2 1

behind the levels of || seytimesaweek 9 28 22 5

adults of all ages. || Aboutonceaweek 7 20 31 14

I fact ¢ 5 2-3 times a month 7 14 16 12

= act, cens About once a month 4 4 6 8

weekly levels of || Hargly ever 2 14 16 2

sexual activity are || Never 56 17 7 38

on a par Wlth adults Sources: Project Canada 2005 & PTC 2008.

over 60 and

actually fall below seniors’ monthly-plus levels (32% versus 40%).

Over the past decade, there’s been little change in the
frequency of teenage sexual activity — with one exception: the
percentage who say
TEENAGERS: 2000 & 2008 they never have sex
“About how often do you engage in sex?” has increased from
51% to 56%. Prior
to 2000, by the way,
we didn’t dare ask
the direct question.

Daily

Sev Times A Week

Once a Week
Hmm...now there’s
2-3 Times a Month 0 2008 some telling data on
@3 2000
Once a Morth greater opennes's,
versus a change in
Hardly Ever sexual behaviour.

e L o
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What It All Means

Who Said Sex is Just for Fun?

The findings underscore a basic point that is often lost in adults
being alarmed that sex is taking place among teenagers: young
people continue to emphasize that sex, for the most part, should be
tied to meaningful relationships. Because we adults typically
minimize the significance of teenage romance, we also are inclined
to overlook the fact that most young females and males tie their
sexual activity to those romances — however fleeting and
seemingly superficial we may see them to be. As with adults,
teenage sex comes with joy and pain that ebbs and flows with the
coming and going of relationships.

Rolheiser’s Take

Since the dawn of civilization virtually every culture has had
strong taboos about sex. Sex has been, almost without exception,
linked to marriage.

Our own culture, thanks largely to the very parents who are
currently worrying about their teens, has severed that link. Today’s
Canadian teen has, for the most part, been raised to believe that sex
1s an extension of dating, that sex can legitimately take place
before marriage, if love is there, and that it can be re-sacralized and
made monogamous after marriage. We live in a culture that
believes we can experiment with sex until we find the right person
to marry and then, so to speak, bring our sex home and live it out
more traditionally.

That is the not-so-unconscious ethos that teens in Canada
breathe in today, as is evident from their high approval ratings for
premarital sex (if people love each other — 72%) and their strong
disapproval for extramarital sex (5%).

As a theologian, I am encouraged. Bibby’s numbers suggest
that, deep down, contemporary teens still intuitively know that sex
is a sacred fire, not to be played with casually. For example,
today’s teens are more likely to disapprove of premarital sex than
yesterday’s teens. Relatively few defend casual, recreational sex;
most demand that love be present. These are some healthy signs.

Sexuality 24



Russell’s Take

For all the energy our society expends on worrying about
“teenagers having sex”, the survey findings suggest we need to
give more attention to the kind of relationships associated with
sexual experiences. Most teens are inclined to tie sexual activity to
relationships, particularly ties where love is involved. What’s less
clear is what kinds of relationships they have in mind. To recall the
words of that one insightful participant, “Love is a broad, misused
term in 99% of situations.”

For example, there may be a fine dividing line between love
and coercion, particularly in the case of females. The findings
indicate that, today, teen girls are more likely to engage in sexual
behaviour than they were in the past, and at an earlier stage in a
relationship. Is this a sign of societal acceptance of previously
stigmatized female sexual activity? Or is it a reflection of society
putting increasing pressure on teen girls to be both sexual and
sexual earlier in their relationships? Being comfortable with
female sexuality is one thing. But accelerating the stage at which it
is expressed raises questions about the readiness of young women,
as well as the possibility of their exploitation.

It is interesting to note that a significant number of teens
actively involved in religious groups are not swayed by public
opinion or peer pressure. That could provide a key tip on what lies
at the heart of the premarital sex debate: how teens define
significant relationships and what they have in mind when they use
that age-old word — love.

The Last Word...and Next Word

Given that today’s teens are living in a Canada where sexual
freedom abounds, it’s noteworthy that they really are not
particularly radical when it comes to sex. In fact their views are
similar to what their parents believed at the same age, and they are
no more sexually active. What has changed in many instances is
the basis for their beliefs and behaviour.
Sex may be a primary concern for adults when they think

of teens. But as we will see next, teens have other preoccupations.
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Life Is Sometimes
Difficult -

So what troubles teens most?

“I can’t be discouraged. | can'’t quit.

I can and | will succeed.”
-an 18-year-old male from Montreal

Troubled by the Pressure to Do Well at School (%)
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SELECTIVE PERCEPTION is an intriguing biographical
editor. At an early point in our lives, it seems to kick in like built-
in software, preserving some files, deleting others, and rearranging
and enhancing what’s left. As a result, we remember some things
and forget others, and see the old things in new ways.

When we look back at our teen years, we find ourselves
smiling as we recall the things that seemed to trouble us “back
then”...the teacher we didn’t enjoy...that course we thought we’d
never pass...the girlfriend or boyfriend we thought we’d never get
over...all that homework...being short of money...being annoyed
with mom or dad...never having enough time, or sleep...final
exams. When we get together with a friend or two from that era,
we reinterpret it all...laughing about those teachers who gave us
fits...the boring courses we somehow passed...the girlfriend or
boyfriend we quickly got over...all that homework we never
did...money not being a big deal...getting along pretty well with
mom and dad...having lots of time on our hands...sleeping in.

I broke up with Maureen when I was in grade 11. I felt awful. I
loved Maureen. She added so much to my life — for what must
have been a month. Then she was gone, giving that great smile and
attention and enthusiasm to someone else.

Our minister was visiting with us around that time, sipping a
coffee with us in our kitchen just after dinner. He was a warm,
buoyant, and humourous young guy, about twenty-five, and unlike
any minister I’d ever known. For a minute or two we were sitting
alone. I was painfully preoccupied with the Maureen breakup, and
surprised myself by trying for some relief by actually telling him
about it. I tried to act a bit poised and light, prefacing things by
pointing out that the day would probably come when I would look
back and laugh. To my surprise, he didn’t minimize things.
Instead, he had the wisdom and sensitivity to say, “You’re right —a
number of years from now you probably will look back and smile.
But right now it’s really important to you. So, for now you need to
feel the way you feel.”
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It’s easy for adults to trivialize the pressures and concerns of
teenagers. Knowing what we know happens with time, we can
readily “write off” their lost loves and lost friends, their negative
school experiences, anxiety about assignments and exams, and
their feelings about not having enough money or enough time.
After all, we have perspective that young people don’t have.
“They’ll get over it” or “They’ll get through it,” many an adult has
been heard to murmur. "They’re just kids. “Wait ‘til they have
some real problems to worry about.”

To go back to the words of that sensitive person years ago,
“You’re right — a number of years from now they probably will
look back and laugh. But right now these things are really
important to them. So, for now they need to feel the way they
feel.”

And lest you think situations like my short-lived romance with
Maureen are all that [ have in mind, it might be helpful for me also
to mention Lenny. He was in my grade 10 class, good-looking, a
top student, an excellent athlete. He seemed to have it all. Any
problems he had, I guess, would have been seen as typical of any
teenage kid. Over the summer en route to grade 11, he shocked us
all by committing suicide. When “kids” are struggling, we need to
know, and be there for them.

Our latest survey has found that teenagers have an array of
issues that concern them personally. Because those issues are real
for them, they are real in their consequences. They need to be
taken seriously.

The Boomer Backdrop

Boomers are frequently portrayed as having had it all. Coming into
the world in the first two decades after the Second World War,
they grew up at a time of new beginnings and new possibilities.
The War was over and, despite the dark clouds of the Cold War,
the times seemed still. Life could be lived again.

Their world looked like a world without limits. American
sociologist Wade Clark Roof’s description of the situation in the
U.S. at the time seems equally applicable to Canada: “The 1960s
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were an era of expanding horizons. Opportunities opened up for
people growing up then that were far greater than anything their
parents had known.”' There was a new national emphasis on
education and training, with new campuses and tech schools
springing up across the country. The occupational possibilities
seemed almost endless, even if the narrow worlds from which most
Boomers were emerging made their occupational choices far more
limited.

There was also a lot of new thinking that contributed to greater
levels of freedom and opportunity for women and racial minorities.
It added up to a situation where Boomers could “pursue it all.”

Pollster and trend-watcher Michael Adams sums things up this
way: postwar possibilities and ensuing prosperity allowed
Boomers to feel that their basic survival could be taken for
granted, “an assumption in which their parents had not been able to
indulge. Freed from care regarding physical security and daily
survival, the Boomers had the opportunity to turn their attention to
quality of life issues.”

And so it was, say many, that Boomers proceeded to attain just
about everything — education and money, a comfortable life,
fitness and health, technological toys and a greener planet, lots of
free time and good family life. Wait a minute — what was that
about free time and good family life?

The facts of the matter suggest that, in reality, Boomers have
fallen far short of paradise. They found out, sometimes the hard
way, that the pursuit of education, successful careers, and
comfortable lives took a lot of time and energy. Over the past four
decades or so, Canadians of all ages, led by Boomers, have
complained that time has become increasingly scarce. In 2005, 9 in
10 people said that the pace of life had increased in the past
decade, 7 in 10 that they had less time to do the things they wanted
to do. In practice Boomers have found it difficult to have it all.
Those educational, career, and comfort goals have sometimes been
bought at the price of good relationships with their partners,
children, friends, and other loved ones.
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So it is that family life, for example, has suffered severely in
the course of many women and men attempting to juggle their
careers with marriage and parenthood. Boomers have the highest
level of divorce of any cohort in Canadian history. Some 25% of
Boomers have experienced marital break-ups — and that’s only so
far; keep in mind that the youngest Boomers have just reached
their mid-40s. Large numbers of children and other people have
also struggled to adapt.

For all the hype regarding Boomers’ having so much, my
national readings suggest that, collectively, they feel less fulfilled

in many areas than the Table 4.1. Fulfillment: 2005
generations  of  Pre-

“All of us start out life with lots of hopes and dreams.

Boomers that preceded How fulfilled do you feel with respect
them. People who make to your aspirations concerning...”
up those older cohorts % Indicating “Very Fulfilled”
are more likely than Pre- Boomers Boomers
Boomers to say they feel | Chidren 60% 58

. Marriage 54 43
fulfilled m areas Family Life 52 46
including marriage, Career 38 23
family life, and career. Education 33 29

Finances 24 13

They also are more ,
. Life as a whole 43 32
inclined to feel fulfilled | what wanted from ife 28 19
as they reflect on life as
a whole Source: Derived from Bibby, The Boomer Factor, 2006:127.

In short, the Boomers have experienced much and contributed
much. However, they have not experienced a social utopia, let
alone passed such a utopia to those following behind them.

As a result, the emerging millennials — like Post-Boomers more
generally — have been left with a lot of “To Do stickers. Life is far
from problem-free. At the time of the survey, they also were living
on the eve of an American economic recession that was starting to
be felt around the world and here at home. In addition to their
social milieu, many — like every generation before them — were
experiencing an array of life-stage concerns related to school,
teachers, relationships, parents, money, looks, and the future.

Some of the personal issues will be short-lived. Others will not.
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The Millennial Generation’s Response

The latest national survey shows that the top two personal
concerns of teenagers are both related to school — pressure to do
well at school (75%), and what they are going to do when they
finish school (68%). The issues are no. 1 and 2 for both females
and males, but of particular concern for females.

e Some 1 in 2 teens

Table 4.2. Primary Personal Concerns
say they are

% Indlicating Concerned “A Great Deal” or “Quite A Bit”

concerned about Vales Fermal
their lack of I+l Males Females
money and time | oo hen hschad 6 65 71
51% have jobs L a: ?omg 0 do when finish schoo ;
0 ack of money 5 55 57
and  40%  work Never seem to have enough time 5% 51 61
more than 15 | Losing friends 55 49 61
hours a week. Boredom 53 56 49
0 n 2 My looks 50 44 55
¢ ne in worry So many things changing 50 45 53

ab.oul‘ losing Wondering about the purpose of life 45 44 46
friends, boredom, | Notas intelligent as would like to be 42 39 48
their looks, and so Not being understood by my parents 39 34 4
Having broken up with someone 37 34 40

much change. All Conflict with students at school 36 32 40
but boredom are | Myweight 3% 26 43
Depression 35 32 38

of Concefm ltO Feeling | am not as good as others 35 31 38
more emales 1 Loneliness 7R VI
than males. Parents’ marriage 32 30 33
e Just der 1 in 2 Not fitting in 30 28 32
ust under 1 1n Not having a girlfriend/boyfriend 30 33 28
say they arc Your family’s lack of money 29 28 30
Sex 27 30 24

troubled about t.he Parent(s) being so busy 25 22 27
purpose of life, | Conflictwith teachers at school 23 U 2
while a similar | M/heont B3 X
Being bullied at school 15 16 14

proportion — once
more led by females — is concerned about not being as intelligent as
they would like to be.

e About 1 in 3 teens indicate they are troubled about an array of
additional issues that are associated with parents (communication,
marriage), and relationships (breaking up, conflict, not having a
girlfriend or boyfriend), as well as themselves (weight, depression,
feelings of inferiority, loneliness, and not fitting in).
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Reflections on Some Personal Concerns

"schools want us to decide what we want to be before we even know
what all is out there..I have to do well at school - I don't want o be
working at Burger King when I'm 40... my family doesn't lack money but I
do..I'm stressed out most of the time..we're given too much homework &
never have time to do things we enjoy..I'm struggling with bulimia..I get
made fun of for being too skinny..every argument with parents is
bad..feeling safe at school depends on who you know..I feel safe - I go
to a private school...bullying used to happen more..."

e Some 1 in 4 report that they are concerned “a great deal” or “quite a
bit” about a number of diverse matters — sex, family finances, parents
being so busy, conflict with teachers, and height.

e At the bottom of the concern list for most young people is being
bullied at school — a serious concern for about 1 in 7 people. That
said, in the face of widespread zero tolerance levels for bullying, and
in terms of student numbers, 1 in 7 is still disturbingly high. In a
class of 25-t0-30 students, that figure translates into 4 people who
are troubled about being bullied. If one of them were our child, we
would get little consolation from knowing that she or he was in a
numerical minority.

Are We Making Progress?
In Canada, we continue to make young people a very high priority.
Precisely because we want “our kids” and “our grandkids” to turn
out well, we direct significant resources toward their well-being.
Part of the Boomer legacy has been the creation of government
departments that have specialized in enhancing the well-being of
youth. Along with multi-faceted school programs, such
government initiatives address a wide range of themes, including
education, employment, drug abuse, personal development,
recreation, family life, and personal counselling.

Further, the explosion of information has been accompanied by
the emergence of a seemingly endless number of information
industries, many of which specialize in youth. Government
departments and schools routinely draw on people who provide
expertise in any number of areas, as illustrated by the roster of a
major teachers’ convention, or a one-day training event for people
involved with youth.
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Consequently, it’s ironic that we continue to engage in
considerable hand-wringing about young people today. Like so
many adults before us, we frequently repeat the old adage about
teenagers facing more challenges than ever before. In addition, we
express concern that they are not going to turn out as well as the
emerging generations that preceded them.

Why do we continue to say such strange things? If we are
investing those millions — no, billions — of dollars in young people
and providing them with the unprecedented body of resources that
we have at this point in history, why on earth would we expect that
they should turn out worse than previous generations of teenagers?

Such morbid negativism amounts to a damning indictment of
the collective resources being directed at youth, including the
hundreds of thousands of women and men employed in the youth
sector who are giving their lives to elevating life for young people.

For example, I’ve sometimes been appalled at the negative
reaction of people involved in the drug field when I bring some
good news about drug use being down — or the wincing of teachers
when [ suggest students are feeling more positive about school
than they did in the past. I am treated like the bearer of bad news.
Heavens, if people have been doing their jobs well, those are
precisely the findings we would expect to uncover. The more
appropriate response? Give some credit, and take some credit!

All that said, today’s teenagers obviously have many personal
concerns — many of them seemingly age-old. Life cycle realities
and the pressures of everyday living carry with them issues that
produce a measure of anxiety for every new generation. They
come with the territory of life.

e So it is that the proportions of teens who express concerns about
things like pressure to do well at school, money, time, and
breaking up with someone do not change much.

e However, interventionist possibilities would seem to have the
potential to alleviate concern about things like life after
graduation, so many things changing, self-esteem — including
worries about weight and height, communication problems with
parents, conflict with teachers and students, and being bullied.
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To Whom Do They Turn?

When teenagers are facing serious problems, the majority — some
74% — say that they turn to family, friends, or both. Mom is the
exclusive choice for about 10%, dad for 1%, brothers and sisters
the top resources for 4%.

About 10% indicate that they tend to rely primarily on
themselves, while 6% say “no one.”

Music is the main resource for around 3 in 100.

God is the primary resource for 2 in 100.

A further 2 in 100 turn to school guidance counsellors.

The remaining 4% look primarily to other adults.

These findings underline the fact that, ideally, the teen years
can be good years when a healthy combination of family and
friends is achieved. It is not a case of either/or, where friends are
pitted against family. Rather, the best scenario for young people is
where there they can experience a solid mixture of both.

Figure 4.1. “When | face a serious problem, | turn to...”

Friends &
Family 7

_-{Self 10

/-No One 6

Y ___—Music 3
M God 2

Family 35

\

Other 4\ Counsellors
2

"..I Turn to..” - Reflections from Aboriginals on Reserves

“.my mom and my dad..music and somewhere I can be alone..my
friends..my head to work things out..my iPod..my parents & my spiritual
ways..the closest person to me - my brother..no one, because I am a
problem-solver..my skate board..music or my mom..poetry..my room..
kids' help-line..my tears or my friends..Elders..my METAL music..my
peers and weed..someone I frust..my grandma..God, because you can
trust him with everything and anything..."
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The Self-Images of Teenagers

When we are looking at the personal concerns of teens, it is
important to keep things in perspective — to see those concerns in
the context of their lives as a whole.

We again asked young people, as we have since 1992, for a
brief self-assessment. The items we used pertained to character,
being liked, competence, looks, and confidence.

e Almost every teen in the country maintains that he or she is a

good person.

e More than 9 in 10 feel they have a number of good qualities and

are well-liked.

Where noticeable variations begin to appear between teens
generally and males and females specifically is with competence
and appearance.

Table 4.3. Self-lmages of Teenagers

e About 85% of males % Indicating Describe Them “Very Well” or “Fairly Well”
and 75% of females 2008 2000 1992
indicate that they feel | '\7""' a good person” —

ales o **
they can do most | £l ile %5 9%
things very well. . e
o | have a number of good qualities

e Some 75% of males Males 95 93 *
and females think Females 93 90 *
they are  good- | “am well-liked”
looking. Males 92 92 9%

e A similar 75% of Females 94 94 9
males claim they have “I can do most things very well”
lots of confidence; Males & & 90

Females 7% 77 82
here the level drops to " dlooking”

am good-looking
60% for females. Males 78 79 85
It may be Females 7% 72 79

si gniﬁcant that the “I have lots of confidence”

» Males 7% 79 81
pOSltlve responses arc Females 61 63 61
down slightly from
1992 in the case of
being well-liked, highly competent, good-looking, and — for males
— highly confident. Perhaps what we are tapping is simply a little
less swagger, but maybe something more.
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Let’s keep an eye on this finding.

For purposes of analysis, there is value in finding a composite
measure of self-image by using the items to create a composite,
summary measure. One way we can do that is by creating a self-
image index, scoring teenagers from 6 to 0, based on their positive
responses to each of the items. _ Table 4.4, Self-Image

When we do that, we find that just Index Scores
over 50% score 6 out of 6, around 20% 6 53%  Very High
score 5, another 20% 4 or 3, and only 5 22 High
10% 2 or less. We might categorize those | 4-3 20 Moderate
four response levels as “Very high,” 205 Low

“High,” “Moderate,” and “Low.”

Such a composite index of
self-image  shows that the
differences between 2008 and

Table 4.5. Self-Image Index Scores:
2000 & 2008

2000 2008
Very High 55% 53

2000 are, in fact, very small. That Males 62 50
said, the differences between Females 48 47
males and females have persisted. High 23 22

Males 21 19

Males (59%) continue to be more

) Females 25 24
likely than fema?es (47%) 'to Moderate 17 20
score “Very High,” scoring Males 13 17
positively on all 6 items. Females 21 23

The comparisons, however, Low 5 5
should not obscure the finding ﬁ’f,’;;,es ; g

that, overall, 78% of males and
71% of females are scoring either “Very High” or “High” on the
index; just 5% are scoring “Low.”

Sociologist Vappu Tyyskd of Ryerson University has noted
that, “Every day, we are bombarded with the problems of youth.”
She adds, “The voices of young people themselves are frequently
missing.” The voices heard in our survey indicate that, for all their
concerns, the vast majority of Canada’s emerging millennials are
feeling very positive about themselves.

Still, this good news should not result in our minimizing the
fact that life is extremely difficult for some young people.
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Their Vulnerabilities

One of the most basic “rights” children should have is the right to
be raised by parents or guardians who care about them and provide
them with a safe environment. As Canadians we consequently are
outraged and pained when we learn of parents who abuse their
children — physically, sexually, or emotionally.

Another setting where children should not have to experience
anxiety about their safety is school. Bullying, violence, and general
unhappiness are not things we want our children and other
peoples’ children to have to face when they go to school,
especially in light of the fact they spend so much of their lives in
school settings.

Our latest survey provides some good news about both home
and school environments.

e Some 94% of teenagers say they feel safe at home, unchanged

over the past decade.

e Further, 84% say they feel safe at school, up slightly from just

under 80% in 2000.
e Feelings of safety are similar for both females and males.

These figures, although on the surface positive, also point to
situations that are far from perfect. For 95% of teens to say they
feel safe at home is great; but the figure also reminds us that 1 in
20 teenagers do not feel safe at home. That has to be more than a
little disturbing as we look at the faces of those students in a class
or gym or lunchroom. They are not exactly experiencing optimum
living. They need our help.

Figure 4.2. Safety at Home and at School (%)

94 || 94 94 (|93

78 || 79 85 || 82

At Home: 2000 At Home: 2008 At School: 2000 At School: 2008
O Females O Males |
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And what about those safe-at-school figures? Yes, 84% is
better than under 80%. But it means that about 1 in 6 males and
females are feeling anxiety about their safety once they enter the
school grounds. Add that to the pressures they are under to do well
at school and we obviously have less than ideal living and learning
conditions. We’ve got to do better here as well.

Personal Problems and Victimization

Since 1992, we’ve been asking young people about the extent to
which they have had a close friend who has been encountering
some serious problems. We’ve asked about drugs, bullying,
depression, abuse, and violence.

Here again, we have good news/bad news findings.

Over the past two decades or so, there has been a decrease in
the percentage of serious problems that have been reported. To the
extent that’s the case, people who are directly involved with teens
need to “give some credit and take some credit.”

Nonetheless, there clearly is still much to do.

e About 1 in 2 teenagers claim that they have a close friend who has an
alcohol or drug problem.

e One in 2 say that they have a close friend who has been severely
depressed, 1 in 3 go further in maintaining a close friend has
attempted suicide, down from 58% in 1992.

e  With respect to intimidation and violence, 1 in 2 indicate that they
have a close

friend who has Table 4.6. Extent to Which Problems Have Been
been bullied at Experienced by a Close Friend: 1992-2008
school and 1 in 2008 2000 1992
3 say a close | Hasan alcohol or drug problem  51% 46 60
friend has been | Has been bullied at school 48 b i
physically Has t?een severely depressed 46 48 b
racked at Physically attacked at school 32 32 45
a Has attempted suicide 31 4 58
school. In | physically abused at home 27 37 42
1992 the latter | Has been sexually abused 24 32 38
figure was | A victim of gang violence 19 21 35

45%.
e Some 1 in 4 teens tell us that they have a close friend who has been
physically abused at home, down from 42% in 1992.

Personal Concerns 73



e One in 4 also claim that a close friend of theirs has been sexually

abused, that compares with 38% in 1992,

e Further, 1 in 5 say that at least one of their close friends has been a

victim of gang violence; in 1992, the figure was 1 in 3.

As I have emphasized in the past, these reports need to be
properly interpreted. This is not a census of victimization: students
in a class may often be describing the same individuals who, for
example, attempted suicide or were beaten up by a gang.

Nonetheless, these findings serve to remind us of what we all
know or certainly should know — that some teenagers are having
significant difficulty in living out life. They face tough situations at
home, at school, and in the way they respond to what is going on.

Getting Into Trouble

Many parents can live with the reality that their children might not
attain everything once hoped for...that they might not be
valedictorians, go to university, be professionals, marry the right
person. But, along with concern about their safety, the worst fear
of every mom or dad is that that their kids will get into trouble.

Often trouble means difficulties at school, signalled by that
call from a teacher or principal. It also can take the form of
realizing one’s kids are using drugs. But perhaps what is dreaded
most is learning that they have got in trouble with the police.

Drug Use. We continue to find that teenagers say they have no
difficulty getting access to drugs if they want to use them. Access
appears to have increased through 2000 and has levelled off since

then. Close to 70% say
it is not difficult to
locate drugs, about 7%
say it is difficult, and
the rest say they don’t
know. Most of the latter
aren’t  looking  for
drugs; presumably
those who are can
readily find them.

Figure 4.3. Accessibility of Drugs (%)

B Extremely Difficult
O Fairly Difficult

O Not Very Difficult
O Not Difficult At All
B Don't Know
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One’s region or size
of community does not
seem to matter much.
Illegal drugs are
available  just  about
everywhere.

That said, we have
found since our first
survey in the early 1980s
that, even though
teenagers can easily
obtain drugs, the
majority say they are not
using them.

e  Marijuana use almost
doubled between 1992
and 2000, but has
decreased over the past

Table 4.7. Accessibility of Drugs According
to Teens Who Claim to Know

1987 1992 2000 2008
Nationally 76% 87 93 89

BC 73 90 95 90
Prairies 83 86 94 90
Ontario 78 87 93 88
Quebec 69 84 92 89
Atlantic 81 92 93 91
North ** 90 96 90

Table 4.8. Teenage Drug Use: 1984-2008
% Indicating Regular or Occasional Use

1984 1992 2000 2008
Use marijuana or hashish 16% 18 37 32
Males 18 19 43 35
Females 14 17 31 28
Use other illegal drugs 11 8 14 12
Males 12 8§ 16 13
Females 9 8 13 10

decade. Currently, about 3 in 10 teens — led by males — say they use
marijuana or hashish occasionally, 2 in 10 once a month or more.

e The use of other illegal drugs has remained fairly steady at just over
10%, dating back to the 1980s.

o Asked, “What is the most popular drug around here?” those who
claim they know most frequently cite marijuana and hashish (90%),
followed by cocaine/crack (7%), acid/LSD (1%), ecstasy (1%), and,
to a lesser extent, a variety of others (1%).

Males
Females

Use other illegal drugs
Males
Females

Table 4.9. Teenage Drug Use: 2008
“How often do you yourself...”

Weekly 1-3 Times <Once Never Totals
or More Month  Month

Use marijuana or hashish

12 8 11 68 100
16 8 1 65 100
9 9 " 71 100
4 3 5 88 100
5 3 5 87 100
2 3 5 90 100

Personal Concerns 70



The use of marijuana has tended to be fairly consistent with
attitudes toward the legalization of marijuana use. A growing
number of teens favoured legalization through 2000; however, the
numbers in support have declined since then. Significantly but not
surprisingly, their attitudes have largely mirrored those of
Canadian adults.

Figure 4.4. Teenage Attitudes
Toward the Legalization of
Marijuana Use, 1984-2008

Figure 4.5. Adult Attitudes
Toward the Legalization of
Marijuana Use, 1975-2005

100 100

50 4a 45
38 3
al® T al® 0.
0 0
1984 1992 2000 2008 1985 1990 1995 2000 2005

It is quite clear that the anti-smoking emphases of Boomer and
Post-Boomer adults have had a significant impact on the emerging
millennials. Today*s teens are far less inclined to smoke than their
late-twentieth-century predecessors.” They also are slightly less
inclined to drink alcohol — a pattern consistent with that of younger
Boomers, whose abstinence level has increased from about 10% to
15% since the mid-90s.’

Table 4.10. Teenage Smoking and Drinking: 1984-2008
% Indicating Regular or Occasional Use
1984 1992 2000 2008
Smoke cigarettes 38 34 37 23
Males 34 32 36 22
Females 42 37 39 23
Drink beer, wine or other alcohol 76 75 78 7
Males 77 75 80 72
Females 76 76 75 70
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Police Problems. Most teens are not exactly looking for
trouble. Eight in 10 say that they “try to stay out of trouble.” Even
slightly more (83%) say they never have been in trouble with the
police. In both cases, the figures are slightly higher for females
than males.

As would be expected, almost 9 in 10 teens who have never
had run-ins with the police say they are trying to stay out of
trouble. But almost half (46%) of the 17% who have had some
police difficulties in the past say that, as of now, they are not
particularly trying to stay out of trouble.

Contrary to widespread negative stereotypes about teenagers,
these findings indicate the

vast majority are trying to
live life without police-
related  problems. But

Figure 4.7. Teens and the Law (%)

83

Females

something in the way of
defiance characterizes as
many as one-half of those
males and females who
have had some problems
with the law.

By the way, encounters with the police appear to have a
negative impact on self-image, but not as negative as one might
think. Some 96% of teens who have not got into trouble with the
police see themselves as “good” people; but so do 85% of those
who have had some police encounters. There seems to be a fine
line between defiance and resilience.

Males

79

O try to stay out of trouble”
O "I have never got into trouble with the police"

~

In a recent interview with Maclean’s magazine, American
psychologist Michael Bradley told writer Kate Fillion that the
world is telling teenagers to be crazy and to do things that are self-
destructive. “Cultural prompts, in the form of song lyrics or scenes
in movies or video clips,” said Bradley, “are telling them drugs,
sex and certain forms of violence are cool, adult and harmless.”®

Our survey findings indicate that the vast majority of
Canadians are not acting on what “the world” has to say.
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In their stimulating book, Critical Youth Studies, University of
Western Ontario sociologists James Co6té and Anton Allahar
remind us that young people are readily stigmatized. They note
that, while governments have defended groups such as women and
minorities, “it is still politically correct to hold negative
stereotypes” about young people.”’

Some Correlates of Personal Concerns and Trouble

When we look at personal concerns, drug use, and encounters with
the police, what is striking is the lack of noteworthy variations
across Canada. There are a few exceptions.

o Pressure to do well at school drops slightly with community size, but
is relatively high everywhere.

e Positive self-images, and safety at school are highly uniform across
the country.

e Drug use is somewhat higher in the North and in BC, but varies little
by community size.

e The inclination to get in trouble with the police is quite a bit higher
in the North than elsewhere.

Table 4.11. Personal Concerns and Trouble by
Region and Community Size: 2008

Pressure Self-lmage Safeat DrugUse: Trouble

Do Well Index: School Use With

School High Marijuana  Police
Nationally 75% 74 84 32 17
B.C. 77 75 82 37 20
Alberta 75 72 85 27 18
Saskatchewan 71 78 89 26 21
Manitoba 72 7 89 29 18
Ontario 78 74 84 32 16
Quebec 72 78 82 32 18
Atlantic 73 72 84 29 15
North 75 72 78 40 33
>400,000 80 76 83 30 16
100,000-400,000 75 75 84 33 16
10,0000-99,000 74 70 84 33 19
<10,000 70 75 85 30 20
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Levels of personal concerns and trouble are fairly similar
across school systems.

Students attending public and Catholic schools differ little from
one another in any of these areas.

Those enrolled in Quebec public schools are marginally less
inclined than others to feel pressure to do well at school.

Secular private schools obviously are highly varied in nature. On
balance, their students are a bit more likely than other students to
feel safe. They also are somewhat more apt to use drugs.

Those attending private Christian schools tend to feel somewhat
less pressure to do well in school and to score lower on the self-
image index; they also are less likely to be into drugs.

Teens attending Other Faith schools are more inclined than
others to feel pressure to do well at school, to feel safe at school,
and far less likely to either use drugs or have police problems.

Table 4.12. Personal Concerns & Trouble by School System
Pressure Self-lmage Safeat Use Drugs: Trouble

Do Well Index: School Use With
School High Marijuana  Police
Nationally 75% 75 84 32 17
Public system 76 74 83 31 18
Catholic system 80 75 85 33 16
Quebec public 72 79 81 33 18
Private non-religious 76 74 91 45 21
Private Christian 64 68 91 19 14
Private Other Faith 86 70 93 12 7
As for drugs, the Table 4.13. Personal Concerns & Trouble by
police, and religion, Religious Family & Service Attendance
a consistent pattern Use Drugs: MJ  Trouble With Police
. Monthly- Less Monthly- Less
exi1sts: teens who Plus  Monthly Plus Monthly
identify with groups | Nationally 22% 36 12 20
and attend services | RCOutside Quebec 23 35 12 19
regularly are slightl RC Quebec 1829 8 14
gwarly ETY ! Mainline Protestant 19 38 g 20
less llkely than others Conservative Prot 11 *x 8 *k
either to use drugs or | Christian unspecified 8  ** 12
to get in trouble with Other Faiths 20 32 10 19
. No Religion 50 39 21 20
the police.
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The attendance exception? Teenagers who say they have no
religion. Perhaps a good number attend services because their
parents force them to do so — sort of “unwilling nonconformists.”

Contrary to widespread perception, immigrant teens are
somewhat /ess likely to have had encounters with the police. These
findings are consistent with a recent Statistics Canada report based
on Toronto students in grades 7 through 9 in 2006. Immigrant
youth were more likely than others to aspire to go to university,
spend time with their families, and have close relationships with
their mothers. As a result, they were less likely to report
committing both violent and property delinquency.®

PROJECT TEEN CANADA MOSAIC MIRROR

Pressure Selflmage Safeat DrugUse: Trouble

Do Well Index: School Use With
School High Marijuana  Police
Nationally 75% 75 84 32 17
Caucasian 72 75 86 34 17
Visible Minority 84 74 79 20 15
Aboriginal off reserve 77 75 75 45 29
on reserve 76 72 77 46 35
Self: foreign-born 84 74 79 20 14
Parents foreign-born 77 75 83 30 17
Parents born in Canada 72 74 87 35 18 "
In general, personal concern levels are slightly higher among immigrant, |

visible minority, and Aboriginal teens than others when it comes to
pressure to do well at school and safety at school. Acknowledged marijuana
use and trouble with the police is somewhat higher among Aboriginal youth
than others.
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TREND TRACKING  Jw ]

Comparisons with Adults & Teens from Earlier Decades

How happy can any entire generation be? Despite the fact that
teenagers have a variety of things going on in their lives that cause

them grief, on
balance they
nonetheless make

the collective claim
that they are just as
happy as any adult
generation — be
they grandparents,
parents, or people
who are only a
little older than

GENERATIONS
“Would you say you are...”

Teens Post- Baby Pre-
Boomers Boomers Boomers
b.1989-93 b.> 1965 b.1946-65 b.< 1946

Very happy 21% 24 22 30
Pretty happy 63 71 70 62
Not too happy 9 5 7 7
Not happy at all 1 <1 1 1

Sources: Project Canada 2005 & PTC 2008.

them. Happiness seems to be equally enjoyed by Canadians
regardless of age, whether they are looking back at what they have
accomplished or dreaming of what may be.

Dating back to our first youth survey in 1984, a consistent 9 in
10 teens have told us that they are either “very happy” or “pretty

TEENAGERS: 1984-2008
% Indicatina “Verv Hapov” or “Prettv Hapov”

1984 E

1992

2000

2008

| & |
o

happy” - including the
resilient 1992 teens who
were living at a time of
a  major  economic
recession and a national
unity crisis. Similar to
adults, only about 1 in
100 young people have
indicated they are not
happy at all.
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What It All Means
Life is Difficult, But...

These findings serve to remind us all that the old adage still holds:
“Life is difficult.” Fortunately, as a society we perhaps have never
been more committed or better equipped to respond to life’s
difficulties. Our collective resources and our enhanced means of
sharing expertise and information put us in a position to elevate
life for young people to an extent never known before.

What remains to be seen is our response.

Russell’s Take
A century ago, Somerset Maugham wrote,

1t is an illusion that youth [are] happy, an illusion of those who
have lost it...they are full of the truthless ideals which have been
instilled into them, and each time they come in contact with the
real, they are bruised and wounded.’

It’s not surprising that many of the struggles of the millennial
generation mirror those of their parents: time, money, pressure to
succeed, and losing valued people.

Such findings should lead us to ask an old but pertinent
question: “Are teens trading their todays for tomorrow?” Are
teenagers destined to follow many of their Boomer Parents, in
becoming over-stressed and over-caffeinated, pathologically
overextended and relationally underextended?'’

Whatever happened to the fundamental needs for rest and play?
That’s right, Boomers, I said it - the “P” word! Over the past few
decades it seems as if it’s all been about getting ahead, getting
more, and getting somewhere. Many teens mirror those pressures
and chase the same dreams as their Boomer parents. As they look
at their parents, more than a few can be forgiven for being
uncertain as to what exactly the dream behind all that activity is
...Divorce? Financial strain? Poor health? Loss of spiritual well
being?

The good news is that Post-Boomers in general are said to be
looking for more balance in life. Hopefully, with our conscious
help, the emerging millennials can be encouraged to follow suit.
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Rolheiser’s Take

Anthropologists tell us that a good initiation rite teaches an
adolescent the meaning of his or her head, heart, muscles, and
groin. It also teaches that life is hard.

Our culture has few meaningful initiation rites. We
acknowledge that it takes a village to raise a child, but in the
struggle to grow from a boy into a man or from a girl into a
woman, our young people are left mostly on their own to let life,
circumstance, and peers initiate them. Maturity eventually
happens, but it happens piecemeal and, as Bibby’s research shows,
not without struggle.

Moreover, as this chapter highlights, the struggles that teens in
Canada face today are not as generationally-specific as they are
“life-cycle realities” that “come with the territory of life.”

Today that “territory of life” lays four particularly painful
maturing challenges at the feet of Canadian teens: pressure to do
well at school, fear of losing friends, boredom, and the challenge
to cope with change. Bibby wisely counsels us not to trivialize teen
problems with the attitude, ‘They re just kids! They’ll laugh at this
some day!’ That may be true, but it does little to ease the suicidal-
heartache of the day. Pain is no less real in teens than in anyone
else. Teens need, as Bibby points out, the support of good families
and good friends. Are we up to that task?

The Last Word...and Next Word

Despite the age-old claim that “this has to be one of the most
difficult times to be raising teenagers,” this actually is a time when
we’ve never had better resources to raise teens. Our survey
findings remind us of the reality of some inevitable areas of
concern — such as anxiety about doing well at school and life
beyond school. Others are areas over which we can have some
control. In many instances, it is clear that we are making progress.

And why not? All that information and all those experts should
be adding up to a positive difference. The explosion of information
should also be elevating daily life for teenagers, depending on
what they are doing with it. Let’s look at that question next.
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There's Never Been

So Much Information -
So what are they doing with it all?

"When it comes to Internet sites,

I only go to Facebook and YouTube.”
-a 16-year-old female from Toronto

% Following the News Every Day
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H ISTORY will confirm it. You and I have been living at a
time of an information revolution of unprecedented magnitude.
Computers and the Internet have combined to allow us to produce,
analyze, and disseminate information on a level that is beyond
anything people could have imagined only a handful of decades
ago.

Those of you who are over the age of forty can provide
illustrations of the information transformation just as readily as I
can. If you are younger than that, try not to laugh too hard
but...when we carried out our first Project Canada national adult
survey in 1975, our key tools included Canada Post, typewriters,
computer cards, and a computing centre. Today those tools have
been replaced by on-line samples, e-mail attachments, electronic
data entry, and data analysis software nestled in our own PCs.

Back then, the effort to disseminate the results via a book was a
long and tedious process, with the variables including the securing
of a publisher, long hours spent in libraries, and mailing the
embryonic manuscript back and forth. Once the book was out, the
next set of hurdles included making people aware it existed,
getting it into bookstores, and actually selling it.

Today, one can still work through conventional publishers and
bookstores, and enjoy simplified production and marketing
processes. But, in a Canadian market where a bestselling book has
shrunk from 5,000 to 3,000 copies since the 1980s, one might be
wiser to make the material available to the world through posting it
on a website and supplementing hard copy with e-copy. Publisher
or not, much of the library research, marketing, distribution, and
book-buying can be and should be carried out on-line.

The geometric increase in the volume of information, and the
ease with which it can be produced and accessed, is readily
evident. Information is everywhere. What is far less clear is what
the emerging millennials are doing with it all.

[nformation 85



The Boomer Backdrop

The information explosion will be one of the greatest legacies of
Baby Boomers. In less than 50 years, Canada has gone from being
an information wasteland to a nation with almost unlimited means
of accessing unlimited information.’

e Our educational institutions have multiplied in both number and
kind, and our educational levels have risen significantly.

e Television has evolved into a highly specialized and
indispensable source of information on everything, beaming
breaking events from around the globe into our living rooms and
classrooms.

o The Internet, an invention that may rank up there somewhere
alongside the wheel and electricity as one of the most important
in human history,” has made instant global communication and
interaction possible. In early 2006, at the grand old age of
twelve, the Internet had just over 1 billion users worldwide.’
They included some 75% of Canadians, almost 50% of whom
were high-speed users.* Never before have people around the
globe been so linked. Never before have so many people in so
many places had so much information at their fingertips!

e In addition, print and sound media have benefited enormously
from television and the Internet, co-opting them as both
invaluable resources and information platforms.

The information explosion, of course, has seen a societal
transformation where the majority of our occupations are now
based on our providing information rather than producing goods.

What’s more, the arrival of the information society has given
rise to endless new information industries. People only need to
convince a pool of other people that they are able to provide an
information product, and a company is born. Have you noticed the
number of experts who can provide insights on just about anything
and everything these days? In an information economy, there are
jobs to be had and fortunes to be made.’
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Figure 5.1. Employment by Sectors: 1960-2005
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Source: Bibby, The Boomer Factor, 2006:93; based on Statistics Canada census reports.

A major correlate of the information explosion has been the
emergence of burgeoning communications, computer, and
electronics industries that have provided the hardware, the
software, and the know-how to make it all accessible to people
around the world. If Bill Gates had a dream of putting a personal
computer in every home, Ted Rogers undoubtedly had a dream of
playing the leading role in putting a cell phone in the hands of
every Canadian. As of early 2008, the industry was coming close:
there was as at least one cell phone in 72% of households.®

And then there are the Internet website entrepreneurs, who
have brought us such leading interactive landing spots as
Facebook, YouTube, MySpace, and Twitter — to merely start a
seemingly infinite list. As you know well, a simple Google or
Yahoo search reveals any number of sites on a range of topics
limited only by one’s imagination and awareness, calling for a
modest one-word clue, and even forgiving mis-spelling. Who
needs to go near a library? Who needs to ever buy a book? Who
needs to ever go to a theatre or rent a movie? Who needs to ever
buy a CD, or a DVD? Why ever leave one’s cave?

In fact, since I'm on a writing roll, I think I’ll just go to our
favourite restaurant’s website, pull out my credit card, and get
some food delivered. Which reminds me, I need to flip over to my
bank’s site and make sure the e-deposit was made. Oh, and since
I’'m taking a quick break, may as well check the newspaper
headlines, take a look at the weather forecast, and glance at some
scores.
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Oh, excuse me for a moment: I have to make a quick trip into
our family room to reset my six-year-old’s YouTube playlist on
the laptop hooked up to the big TV. Life here in computer-land is
good! Now if only I could remember all my passwords....

Just one quick question: what are today’s teens doing with all
this? ...Maybe my daughter has provided a tip.

The Millennial Generation’s Response

There’s no doubt about it: the hardware and software are out there
and they are certainly being used. The website superstar options
just keep coming — blogs in 2004, Wikipedia in 2005, YouTube in
2006, Facebook in 2007, Twitter in 2008, with more on the way.7

Teens have access to all of this, and the immediate more. But
in the words of the age-old question, now that they’ve been given
the keys to the limo, where are they taking it?

Computers and Television
As we saw earlier, some 98% of teenagers are using computers one
hour a day or more.

e About 50% are on the computer at least 2 hours a day, another

30% for 3-4 hours, and close to 20% for 5 hours or more.

By way of comparison, 96% of teens are watching television an
hour or more every day — or at least have their TV sets on in the
background while they are sitting at their computers. The simple
math suggests there are not enough hours in a day for most of them
to be doing both things totally separately.

e About 60% are watching TV at least 2 hours a day, 30% for 3-4
hours, and just under 10% some five hours-plus.

Figure 5.2. Daily Hours of Computer Use and TV Viewing (%)
O Computer
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There are a few noticeable variations across the country — but
overall things are fairly even.

Teens in the three Prairie
provinces are a bit less likely
than those elsewhere to be
on the computer two hours
or more a day, while those in
Manitoba are somewhat
more likely than others to be
spending that much time
watching TV.

It’s interesting to note that
teens in the North exhibit
fairly similar computer and
TV use habits to those living
in the other regions.

There is a tendency for

Table 5.1. Computer Use & TV Viewing
by Region & Community Size

Using/Viewing 2 Hours or More Daily
Computer TV

Nationally 75% 67
B.C. 77 69
Alberta 62 64
Saskatchewan 58 65
Manitoba 65 78
Ontario 82 69
Quebec 72 68
Atlantic 72 66
North 67 71
>400,000 82 69
100,000-400,000 75 67
10,000-99,000 70 67
<10,000 64 70

young people in the country as a whole who live in larger cities — led
by teens in Toronto - to be on their computers more than those in
smaller communities.® When it comes to TV viewing, there are no
significant differences by community size.

Figure 5.3. Computer Use and TV Viewing by Select Cities (%)
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Some Teenage Thoughts About Information

“..I spend countless hours on the computer..favourite website? I have a
billion..most communication now is through text/cell phone, MSN, or
Facebook, not e-mail..I think cell phones should be abolished because we
are furning into clones..I believe our generation is more aware of the
world because of technology..I really don't know many states outside of
Canada..I want to read, but I have too much school work..too much TV
corrupts young minds..the CBC? I don't know what that is..."
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e There also is little difference in computer use and TV viewing
between males and females.

e Variations by school systems lie primarily with the private, public,
and Aboriginal systems. Teens in private secular schools are

somewhat more likely than —
others to be on computers. | PTGl L (SRS e and Income
and not in front of TV sets. y » ;v o y M’ D
Those in Other Faith sngviewing ouré orore Faty v
schools claim both high . omputer
Nationally 75% 68
levels of computer use and Ml 76 59
. . . ales
v viewing, V.Vhlle Females 73 67
teenagers n private )
Christian schools report Public system [ 69
p i Roman Catholic 78 70
somewhat lower levels in Quebec public 72 69
both cases. Students in Private non-religious 80 48
Aboriginal schools report | Private Christian 66 o4
lower levels of computer ana}g Other Faith 83 i
. Aboriginal 61 81
use and high levels of .
television watchin Above average income 75 61
g.. ) Average 76 70
e Computer use varies little Below average 73 74
by family income; however, Far below average 70 60

viewing TV two hours a
day or more is somewhat less common for teens who come from
either very high or very low income homes.

Overall, there’s no doubt about it — computers and television
are a big part of Canadian teenagers’ lives. What we have yet to
clarify is the impact that such information opportunities are having
on teenagers.

A quick reminder: in our examination of friendship in Chapter
2, I pointed out that the fact teens’ favourite websites are heavily
relational hardly precludes their turning to lots of other websites
for other purposes. They can like Facebook best, but obviously be
accessing all kinds of other sites for whatever reasons. I myself
could tell a researcher that Maclean’s is my favourite website. But
that single response wouldn’t say much about the range of
websites I access. The same goes for teens.

That said, let’s take a closer look at the information question.
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Now Versus Then

Examining the Impact

Since our Project Teen Canada surveys span 1984 through 2008,
they provide us with a reading on the extent to which young people
were claiming they were following the news in the pre-Internet

days of the early
1980s, versus now.

What the
“trend data” show
is that, despite the
information explo-
sion, there has
been only a small
increase in the

Figure 5.4. Keep Up With the News (%)
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1984: “Follow the news”... “Very often”;
2000 & 2008: “Keep up with the news” ..."Daily” or “Several times a week”

percentage of teens who say that they keep up with the news. In
fact, since 2000, there actually has been a slight decrease in the
tendency for young people to follow the news.

Yikes! That kind of reading on the apparent indifference that as
many as 2 in 3 teenagers may have to what is going on around
them is suggested by some further survey findings.

We asked young people across the country, “How closely
would you say that you follow...” and listed a number of topics.

e For starters, about 5 in 10 indicated that they follow world

events, environmental issues, and technological developments
“very closely” or “fairly closely.”

However, just 3 in 10 say they are following medical
developments closely — about the same proportion as claim to be
following Canadian politics.

Only 2 in 10 report that they have been giving much attention to
three topics that typically receive considerable media play:
American  politics, developments in  Afghanistan, and
developments in Iraq.

Had the survey been limited only to the peak points of the
Canadian and American national elections in the fall of 2008, the
figures for following politics in the two countries undoubtedly
would have been higher — especially with the emergence of Barack
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Obama. We then would have been faced with the task of
distinguishing between the following of politics versus interest in
political personalities. Our survey results obviously reflect
something of a “normal” interest in politics in the two countries.

Table 5.3. Interest in Politics and World Events
“How closely would you say that you follow...”
Very Fairly NotVery Not Closely Totals
Closely Closely Closely At All
54-49%
World events 15 40 30 15 100
Environmental issues 16 35 31 18 100
Technological developments 16 33 30 21 100
33-31%
Developments in medical field 9 24 39 28 100
Canadian politics 7 24 39 30 100
21%-19%
American politics 5 17 31 45 100
Developments in Afghanistan 5 14 42 39 100
Developments in Iraq 5 14 43 38 100

Still, if anything, these survey figures for the following of
“what is going on” may be generous. If we were to be more
stringent — and isolate those young people who say they are
following any of these topics “very closely,” we would find that
nothing captures the focus of as many as 2 in 10 teenagers.

In the case of Canadian politics more specifically, it’s clear
from the survey that most teens don’t see themselves as having
much input into what politicians do.

e Some 48% of teens feel that “the average Canadian does not

have any influence in what the government does.”

e In the case of younger people, 66% maintain “the average

teenager in Canada does not have any influence in what the
government does.”

When teens feel so marginal to the political process, little
wonder that they give their attention to topics that they find more
relevant — led by relationships.
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A Footnote Indicator: Basic Religious Literacy
One simple measure of general awareness is to ask teenagers if
they have any awareness of some basics concerning major world
religions. I’'m not talking about theological or historical specifics,
just some generic points of information in “the pubic domain.”

We asked teens, in open-ended fashion, if they knew (1) the
name of the sacred book of Islam, (2) the founding father of
Judaism, and (3) who denied Jesus three times.

The results? An even 30% could identify the Koran, 10%
Abraham, and 22% Peter; in 1984, the latter figure was 42%. Our
latest adult figures: 55% for the Koran, 42% for Peter.

Young people cannot be accused of turning their information
arsenal on religion. But then again, maybe they simply are
selective about what they focus on and retain. As one 16-year-old
who lives near Edmonton put it, “Why would I wanna know the
answers to things that serve no purpose to me?”

More Time Does Not Necessarily > “More Closely”

One might think that it is rather obvious — in fact, prosaic — to
assume that, the more time that teenagers spend watching
television and using computers, the more likely they are to be
following the news. In short, there should be a direct relationship
between TV and computer use and keeping up with the news.

Actually, that’s scarcely the case. The relationship holds, but
only for about the first two hours or so. Teens who watch some TV
and make some use of their computers are somewhat more likely
to follow the news than those who don’t. But once they are on their
computers for more than six hours, the increase in the inclination
to keep up with things increases only slightly, from maybe about
18% to around 20%. 